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What is this thing eBay? 

• Echo Bay Technology Group… echobay.com…. Echo Bay 

Mines… eBay.com 

• Laser pointer for $14.83. "I'm a collector of broken laser pointers”. 

• A brussels sprout cooked on Christmas Day (2005) sold for 

£99.50 on 4 January 2006.  

• A Chinese businessman named Zhang Cheng bought a former 

Czech Air Force MIG-21 fighter jet from a seller in the United 

States for $24,730. The seller, "inkgirle", refused to ship it. It is 

not known whether he was refunded on eBay. 

• A Volkswagen Golf that had previously been registered to Joseph 

Ratzinger was sold on eBay's German site for €188,938.88 

($277,171.12 USD), in 2005.  

• A partially eaten, 10-year-old grilled cheese sandwich said to bear 

the image of the Virgin Mary sold on eBay for $28,000. 
 

Source: www.wikipedia.org/wiki/EBay 



Theoretical background 

• In the vein of Consumer Research (more specifically 

economic psychology). 

• A specific interest in Rational and/or Irrational behavior 

in e-auctions. 

• Temporal Dimension of rationality (Construal Level 

Theory, high/low level construals. Trope and Liberman, 

2003).  

• Cold or Hot processes (Metcalfe and Mischel, 1999, 

Loewenstein et al. 2001, Peters et al. 2006) 

• Is it easier to be rational when there is time? 

 



Overview of Auction Setting 



Research Questions 

• R1:The number of bids in auctions are equal for short 

and long auctions (based on a median split of the data 

set) 

• R2: The number of bidders in auctions are equal for long 

as well as for short auctions. 

• R3: The final bid is independent on the predetermined 

time frame of the auction. 

 



Data 

• Two different types of purchases were monitored- gift-vouchers and 

concert tickets. 

• A total of 178 auctions were gathered (70 gift vouchers and 108 

concert tickets). Pre-analysis excluding auction with less than 5 

bidders resulting in 119 auction (51 gift vouchers and 68 concert 

tickets).  

• Four different variables were used from the auctions; the number of 

bids (since bidders usually place more than one bid) the number of 

unique bidders, duration of the bidding frequency (the difference 

between the first and the final bid) as well as the value of the 

purchases (the requested price divided by the final bid) were 

calculated. 



Results 



Equation 

B = ATαVβDγ  (1) 



Conclusions 

• the winning bid in the auctions surveyed revealed a 

higher final value as the auction time decreased. 

• the auction time has an adverse effect on the fulfillment 

of value. Thus it seems as if consumers face difficulties 

when attaining rationality since they are prone to pay 

more for similar products when the time in the auction is 

short. 



What does that mean then? 

• Goal conflicts between sellers’ (short 

auction) and buyers’ (long auction). 

• Ethical aspects?  


