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Executive summary 

This report was commissioned to examine the 

differences of China Telecom Company’s 

broadband price between Nantong and 

Guiyang. If there are differences, are those 

differences considered from the cities’ GDP? 

 

The research draws attention to the price in the 

China telecommunication industry; this thesis 

reveals the same product of China Telecom has 

different price in different areas of China. 

Further investigations reveal that 1. The 

differences between China Telecom`s 

broadband prices and areas, 2. The differences 

between China Telecom broadband prices and 

cities’ GDP, 3. The volume of sales is related to 

consumers’ behavior.  

 

It is recommended: 

From This thesis focusing on price, we suggest 

that China Telecom Company is after Network 

three in one new business plan, according to 

customer value, cost, competitors’ price, 

customers’ behavior and cities’ GDP formulate 

a price, and the price should not beyond 180 

RMB. Focusing on the new business plan, we 

suggest that China Telecom needs to take more 

into account Mobile Telephone online (3G) and 

Broadband serve in new business plan. 

Terms of reference 

Statement of problem/ 

topic 
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Abstract 
 

Purpose: The purpose of this dissertation is to explore the relationship between 

the cities’ GDP and prices. We would like to find out the differences between 

China Telecom’s broadband prices and areas. If there are differences, are those 

differences considered from the cities’ GDP? The outcome of this dissertation will 

provide information about new project price of China Telecom after Network 

three in one. 

 

Design/methodology/approach: The study deals with the relationship between 

China Telecom Company telecommunication prices and areas. This refers to the 

use of China Telecom Company’s broadband prices and the information from 

three different areas. The hypotheses are tested with survey data from three 

different areas in China. 

 

Findings: The results show that the cities’ GDP and the price of China Telecom 

service are related.  

 

Originality/value: This thesis will explore the influencing factors the price in 

telecommunication industry. 

 

Keywords: China Telecom, price, cities’ GDP. 
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Ch. 01 Introduction 

 

In this part we will present the price problem of China Telecom Company and 

describe briefly what we will do in our dissertation. 

 

The same kind of goods has different prices for different providers. A reasonable 

price for the providers is very important in the price war. Now the Chinese 

government will start a policy named Network three in one. Network three in one 

can improve the quality of consumer’s life and make a convenience life. At the 

same time China Telecom will start a new business plan about Network three in 

one, because if China begins implementing Network three in one, there will be a 

fourth telecommunication company. The State Administration of Radio Film and 

Television will step in (Zeng &Su, 2012). Network three in one is a new 

opportunity to get more market shares and users of China Telecom Company, so 

China Telecom Company needs a reasonable price for this plan, because the low 

price and providing good service could attract more consumers (Maille, Naldi, 

&Tuffin, 2009). 

 

In this dissertation we will argue that there is a difference between China 

Telecom’s telecommunication prices and areas. It is the element of the marketing 

mix that is directly associated with revenues, marketing scholars frequently call 

for attention for pricing (Diamantopoulos, 1991; Myers et al., 2002; Monroe, 

2003). This dissertation argues that the influencing factors the price in 

telecommunication industry. In the history research, it is often argued that 

influencing factors are usually related to customer value, cost and competitors’ 

price (Ingenbleek. &van der Lans, 2013). It is argued here that there is a 

difference between China Telecom’s broadband prices and areas. It could be 

argued that those differences are considered from different cities’ GDP.  
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1.1 Problem 

This thesis will research differences between China Telecom Company’s 

broadband price and two areas Nantong and Guiyang. If there are differences, are 

those differences considered from the cities’ GDP? 

 

 
Figure1 - Meaning of the paper 

The Figure 1 shows the meaning of this paper. 

 

The study deals with the relationship between China Telecom Company 

telecommunication prices and areas that refers to the use of China Telecom 

Company’s broadband price and three different areas information. The hypotheses 

are tested on survey data on three different areas in China. 

 

1.2 Purpose  

The thesis makes a contribution; the contribution finds relationship between the 

cities’ GDP and prices. We will find out differences between China Telecom’s 

broadband prices and areas. If there are differences, are those differences 

considered from the cities’ GDP? The outcome of this dissertation will provide 

information about China Telecom new project’s price after Network three in one. 
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1.3 Limitation 

The ambition of this thesis is to find out the influencing factors the price in 

telecommunication industry. But the thesis has a limitation, because this thesis just 

researches the telecommunication price of China Telecom Company, so perhaps 

other companies can’t use the result. 

 

1.4 Outline 

Chapter 1 Introduction 

In this chapter will show the problem, purpose, limitation and outline. We will 

present the price problem of China Telecom Company and describe briefly what 

we will do in our dissertation. 

Chapter 2 Background 

In this chapter will show the China Telecom Company, after implementing 

Network three in one market and Chinese two areas Nantong and Guiyang GDP 

information. 

Chapter 3 Literature review 

This part shows the literature about price. There are many factors affecting prices; 

in the history research, it is often argued that factors influencing prices are usually 

related to customer value, costs and competitors’ prices. 

Chapter 4 Hypothesis 

In this part we will accord pricing discretion model, this thesis presents the two 

hypotheses. 

Chapter 5 Method 

This part shows the data. How to get data, how to set up a database, and data 

cleansing. It orders data into groups such as “China Telecom Company’s 

broadband price”, “China Telecom Company’s different broadband products”. 

Chapter 6 Empirics 

In this part, it contains the dissertation’s empirical methods and data calculations 

to prove hypothesis 1 and 2. In hypothesis 1 has two case studies, and in 

hypothesis 2 a case study was involved. 
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Chapter 7 Analysis 

This part will go through by comparing and calculating the data, the conclusion is 

obtained and can be applied. 

Chapter 8 Discussion 

In this paper, we will discuss the two hypotheses.  

H1. There are differences depending on China Telecom Company’s broadband 

prices and areas. 

H2. If there are differences, are those differences considered from some city’s 

GDP? 

Chapter 9 Conclusion 

In this part, we will sum up the previous work and give suggestions for China 

Telecom Company. 
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Ch. 02 Background/History 
 

In this part we will show China Telecom Company, after implementing Network 

three in one market and two areas information. 

 

We come up with problem, limitation and purpose in previous chapter; and next 

part, our research journey starts with the history description of China Telecom 

Company. 

 

2.1 China Telecom Company 

Before 1998, China Telecom predecessor was The Post and Telecommunications 

Administration of China. The Post and Telecommunications Administration of 

China operates in telecommunications and post. In 1998, China government 

separated postal service and telecommunications, and created China Telecom and 

China Post. China Telecom began to focus on telecom operators. In 1999, China 

Telecom’s paging, satellite and mobile services were tripped out. The paging and 

satellite have three major carriers. They are China Telecom, China Mobile 

Communications Corporation and China Unicom. In 2011, China government 

separated China Telecom again and created North China Netcom and South China 

Telecom. After 1999, China Telecom began to focus on fixed-line telephone and 

broadband. Until 2008, China Telecom has used 110 billion to acquire China 

Unicom’s CDMA network, both assets and users. In 2009, the China Ministry of 

Industry and Information Technology issued three-generation mobile 

communications (3G) licenses to China Mobile Communications Corporation, 

China Telecom and China Unicom. This indicates that China has officially entered 

the 3G era. China Telecom got a CDMA2000 (A 3G system) license. At 10:58 on 

March 29
th

 2011, the number of China Telecom’s mobile user achieved a hundred 

million and became the world’s largest CDMA operators (just CDMA users), but 

all the China Telecom users was less than China Mobile Communications 

Corporation’s (China Mobile Communications Corporation has not CDMA 

system, they uses the TD-SCDMA system). 
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China Telecom (2009) describes the company overview as follows. 

“Today, China Telecommunications Corporation (China Telecom) is an extra-large 

State-owned telecom operator in China. China Telecom was selected into the Top 500 Global 

Corporations for many years. China Telecom mainly provides the integrated information 

services including the fixed-line telephone, mobile service, Internet connection and 

applications services. By the end of 2009, China Telecom owned 194 million fixed-line 

telephone subscribers, 62.36 million mobile (CDMA) subscribers, and 61.75 million 

broadband customers. The total assets of China Telecom are 632.2 billion RMB. There are 

670 thousands employees in total in China Telecom”. 

 

The research questions associated with Network three in one. If the Chinese 

government will start Network three in one, China telecommunication industry 

market will be changed. 

 

2.2 After implementing Network three in one market 

In China, there are telecommunication companies sharing the market. They are 

China Mobile Communications Corporation (CMCC), China Unicom and China 

Telecom (Ward, & Shiling, 2012). If China begins implementing Network three in 

one, there will be a fourth telecommunication company. The State Administration 

of Radio Film and Television will step in (Zeng, &Su, 2012). The four 

corporations operate all cities in China. 

“The premier of the State Council of China Wen Jiabao (2010) said to promote the 

development of telecommunication, television network and internet convergence, three 

network resources sharing, to provide multiple services of voice, data, radio and television. It 

is a great significance to develop cultural industries, improve national economy and social 

development, content people`s living services demand, stimulate domestic consumption, then 

we will create a new economic growth point”.  

 

Now the China Mobile Communication Corporation and China Unicom Company 

are China Telecom Company competitors, and The Administration of Radio Film 

and Television is a new competitor. The four companies have some advantages.  

 

The Figure 2 shows the market after implementing Network three in one of China 

telecommunication industry. 
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Figure 2 - Network three in one China telecommunication industry market. 

 

2.3 Two areas (Nantong and Guiyang) 

In China, we choose two areas. The two areas are Nantong and Guiyang. Beijing 

is the capital of China and located in the north of China. In 2011 the GDP of 

Beijing was 1.60 trillion RMB (Beijing Statistical 2011). Nantong is located in the 

east of China. In 2011 the GDP of Nantong (Nantong Statistical 2011) was 1/4 of 

Beijing. Guiyang is located in the southwest of China. In 2011 the GDP of 

Guiyang (Guiyang Statistical 2011) was 1/10 of Beijing.  

 

2.4 Summary of background 

After implementing Network three in one, China Telecom Company will have 

three competitors. This policy, for all telecom companies is an important 

opportunity. China Telecom takes into account the consumers’ behavior to 

determine the price they fix for their service to maximize their steady-state 

revenues. China Telecom will make a new project in business plan, so China 

Telecom Company needs a reasonable pricing for a new project, because the low 

price and providing good service could attract more consumers (Maille, P., Naldi, 

M., &Tuffin, B. 2009) 
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Ch. 03 Literature review 
 

This part shows the literature about price. There are many factors affecting 

prices; in the history research, it is often argued that factors influencing prices are 

usually related to customer value, costs and competitors’ prices. 

 

We introduce the background of the topic, and extend this information following 

from related scientific articles. Literatures on price strategies and pricing practices 

have long developed along different lines of research.  

 

In the introduction, we have argued that there is a difference between China 

Telecom’s telecommunication prices and areas. These arguments are illustrated by 

exploring the concept on helping China Telecom to set an appropriate price for the 

new business plans and get more users, because the low prices and providing good 

services could attract more consumers (Maille, Naldi, &Tuffin, 2009). 

 

From 1949 to 1976, the service price of telecom showed that there was an 

increase. From 1976 to 1991, the service prices of telecom showed a decrease 

(Huijuan, 2006). The argument in this dissertation draws on the similarities and 

differences between the price strategies and the price - setting. (Ingenbleek &van 

der Lans 2013).The nonlinear pricing is a good price strategy; especially bundled 

pricing, because bundled pricing can increase the value of the products. The 

elements of consumer buying behavior, one is value of the products to consumers; 

other one is the same product from different vendors providing different prices. 

The consumer always buys the high-value products with low price products 

(Lambrecht, Seim, Vilcassim, Cheema, Yuxin, Crawford, Hosanagar, Iyengar, 

Koenigsberg, Lee., Miravete., & Sahin, 2012).  

 

Our arguments build on the work of Maille, Naldi, &Tuffin, (2009) they said that 

a reasonable price can attract more consumers in the price war. Some would argue 

that the price elasticity increases over the product life cycle (Parker, & 

Neelamegham, 1997). Others have argued for a high-priced brand, because the 
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price deals (price deal: absent versus 40 percent off) have a negative effect on 

brand equity, brand loyalty and purchase intention. For a low-priced brand, price 

deals have a positive effect on each of the same behavioral intention variables. 

The direction of the behavior was reversed depending on the level of price (Swani, 

& Yoo, 2010). 

 

As Gautier, & Wauthy, (2010) argued in the telecom and postal services’ 

competitive market, universal service obligations are likely to alter the behaviors 

of firms’ price strategies. 

 

Ingenbleek, &van der Lans, (2013) argues that influencing factors are usually 

related to customer value, cost and competitors’ prices. 

 

In this chapter we will situate our argument in the literature that a reasonable price 

could attract more consumers in the price war (Maille, Naldi, &Tuffin, 2009). 

 

Today, price setting and price strategies are becoming important in business, the 

old literature on price strategies and price setting has developed the research in 

different ways. The next section discusses the method and results of our empirical 

study, followed by a discussion and implications for pricing practices and further 

research. This thesis will collect information about the China Telecom Company 

broadband price data in the two areas. This thesis will utilize the questionnaires to 

collect information about the China Telecom Company broadband price data and 

finds out differences between China Telecom Company’s broadband prices and 

two areas Nantong and Guiyang. If there are differences, are those differences 

considered from the cities’ GDP? 
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Ch. 04 Hypothesis 
 

In this part will show the hypothesis. 

 

According to pricing discretion model, this thesis presents the two hypotheses. In 

pricing discretion model, it is often argued that influencing factors are usually 

related to customer value, costs and competitors’ prices. Thus, the hypothesis is: 

H1. There will be differences depending on China Telecom 

Company’s broadband prices and areas. 

H2. If there are differences, are those differences considered from 

some cities’ GDP? 

 

 
Figure 3 - Pricing Discretion Model (Ingenbleek, &van der Lans, 2013). 
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Ch. 05 Method 
 

This part shows the data. How to get data, how to set up a database, and data 

cleansing. It orders data into groups such as “China Telecom Company’s 

broadband price”, “China Telecom Company’s different broadband products”. 

 

We created the questionnaire and got sample data according to the hypothesis 

from the Chinese participants. The thesis utilizes the Goggle Drive system data 

collection. 

 

5.1 Sample 

The study’s empirical object is China Telecom’s broadband price, and data were 

collected by using a questionnaire. The idea was to investigate Nantong and 

Guiyang China Telecom Company’s broadband subscribers. Following the 

arguments putting forward by the Google Drive system and send the 

questionnaires online to the participants. The total number of questionnaires 

received from Goggle Drive system amount to 1305. Because in China has four 

telecommunication companies, maybe some data are unavailable. From the 1305 

questionnaires, 358 were returned, 77 indicated that they were not China Telecom 

Company’s broadband users and 281 indicated that they were China Telecom 

Company’s users. From 281, China Telecom Company’s product 1(2 M) has 83, 

China Telecom Company’s product 2 (4 M) has 113.  

 

 
Figure 4 – Price equal to spending 
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The Figure 4 shows the price is equals to expenditure. In the figure 4 have a PO 

point, on the PO point IC is equals to PPC, price is equals to expenditure. Because 

in this thesis questionnaires, there is question for the parpticpants “How much 

money do you pay for your broadband each month?”. This model just proves that 

the prices equal to expenditure. 

 

5.2 Operationalization and measures 

Within this part, the paper will describe how many data, survey result are needed. 

Suppose 90% subscribers in the city have broadband, we want to construct a 90% 

confidence interval with a margin of error that is equal to 5%. So  

 Z
2
×π (1- π) = (margin of error)

 2
 × n 

1.645
2
 × 0.9(1-0.9) = 0.5

2
 × n 

   n = 98 

We choose the significance level = 10%, because we need decrease error, and we 

think there are some other reasons influencing prices. So we need to survey 98 

people.   

The Figure 5, Figure 6, Figure 7, Figure 8 and Figure 9 are some about China 

Telecom Company’s broadband serve questionnaires answering in Nantong and 

Chinese Guiyang. 

 

Participant information 

 

 

Figure 5 - Questionnaire 7 

The figure 5 shows in 358 questionnaires, there are 8 people living in Beijing, 176 

People living in Guiyang, and 133 living in Nantong. This figure illustrates the 

data focus on the Chinese Nantong and Guiyang. 

0 50 100 150 200 

Which city do you live in? 
Beijing     8       2% 

Guiyang  176   49% 

Nantong  113   32% 

Other        61    17% 
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Figure 6 - Questionnaire 9 

The figure 6 shows in 358 questionnaires have 101 people pay for less than 

100RMB for each month, 38 people pay for 101-150 RMB for each month, and 

57 people pay for more than 151RMB for each month. That means is customer 

tending to buy cheap goods and valuable goods. 

 

Broadband information 

 

 

Figure 7 – Questionnaire 5 

The Figure 7 shows in 358 questionnaires, 351 use the broadband and 7 do not use 

broadband. That mean is broadband service is a big market in China. 

 

Figure 8 - Questionnaire 6 

0 50 100 150 

How much do you pay for your broadband 

each month? <100RMB              

101       51.5% 
101-150RMB         

38         19.4% 
>151RMB               

57         29.1% 

0 100 200 300 400 

Do you use broadband? 

Yes   351  98% 

No    7      2% 

0 100 200 300 

What company service do you use? 

China Telecom 

281  78% 

China Mobil 

Communication 

Corporation           

77   22% 
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The Figure 8 shows in 358 questionnaires, 281 use the China Telecom Company 

broadband and 77 use the China Mobil Communication Corporation. This figure 

illustrates China Telecom Company broadband users more than China Mobil 

Communication Corporation. The broadband service is advantage of the China 

Telecom Company. 

 

  

Figure 9 - Questionnaire 8 

The figure 9 shows in 358 questionnaires, there are 118 people using 2M 

broadband, 158 people use 4M broadband, and 23 people use 8M broadband and 

31people use 10M broadband. It is illustrates the customer behaviors tending to 

buy 2M and 4M service. 

 

5.3 Sample description: 

The Table 1 shows in 358 questionnaires, there are 54 people using 2M in 

Guiyang, 64 people using 4M. In totally, there are 118 people. There are 29 people 

using 2M, 49 people using 4M. In totally, there are 78 people in Nantong. 

 

     Area 

Product 

Guiyang Nantong Total 

2M 54 29 83 

4M 64 49 113 

Total 118 78 196 

Table 1 - China Telecom Company’s broadband users in Chinese Nantong and Guiyang. 

 

 

0 50 100 150 200 

Which network speed do you use? 

2M        118       33% 

4M        158       44% 

8M        23         6% 

10M      31         9% 

Other    28         8% 
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Ch. 06 Empirics 
 

In this part, it contains the dissertation’s empirical methods and data calculations 

to prove hypothesis 1 and 2. In hypothesis 1 has two case studies, and in 

hypothesis 2 a case study was involved. 

 

We come up with hypotheses in previous chapter. According to the answers form 

the questionnaires; we will go through chi square tests. 

 

6.1 Hypothesis 1  

We set significance level as 10%, if the statistics we have calculated is below it, 

and then we could conclude there are variable differences. 

 

6.1.1 Case study 1 

 

Area 

Price 

Nantong Guiyang Total 

0-100RMB 26  17.12 23  31.88 49 

101-150RMB 2   6.29 16  11.71 18 

151+RMB 1   5.59 15  10.41 16 

Total 29 54 83 

Table 2 - China Telecom Company’s broadband product 1 (2M) 

 

I. Null hypothesis: 

H0: There are no differences depending on prices and areas 

H1: There are differences. 

II. Statistical test: 

χ
2
=  

       
 

  
 = 4.61+2.47+2.93+1.77+3.77+2.02=17.57 

III. Significance level: 10% 

We choose significance level for two reasons, the first one is error 

reduction, and the second one is influencing factors changing the price. 

IV. Sampling distribution: df = (3-1) (2-1) =2 
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P-value <0.1% < significance level 10% 

V. Rejection region: Don’t accept H0 

VI. Decision: Because the p-value is less than the significance level 

10%, so we don’t accept H0. There are differences between the prices 

and areas. 

 

6.1.2 Case study 2 

We set significance level as 10%, if the statistics we have calculated is below it, 

and then we could conclude there are variable differences. 

 

Area 

Price 

Nantong Guiyang Total 

0-100RMB 42  22.55 10  29.45 52 

101-150RMB 7   8.67 13  11.33 20 

151+ RMB 0  17.78 41  23.22 41 

Total 49 64 113 

Table 3 - China Telecom Company’s broadband product 2 (4M) 

 

I. Null hypothesis: 

H0: There are no differences depending on prices and areas. 

H1: There are differences. 

II. Statistical test: 

χ
2
= 

       
 

  
 = 16.78+12.85+0.32+0.25+17.78+13.61=61.59 

III. Significance level: 10% 

We choose significance level for two reasons, the first one is error 

reduction, and the second one is influencing factors changing the 

prices. 

IV. Sampling distribution: df = (3-1) (2-1) =2 
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P-value <0.1% < significance level 10% 

V. Rejection region: Don’t accept H0 

VI. Decision: Because the p-value is less than the significance level 

10%, so we don’t accept H0. There are differences between the prices 

and areas. 

 

6.2 Hypothesis 2 

We set significance level as 10%, if the statistics we have calculated is below it, 

and then we could conclude there are variable differences. 

6.2.1. Case study 3  

 

Cities’ GDP 

Price 

Nantong GDP Guiyang GDP Total 

0-100RMB 26  17.12 23  31.88 49 

101-150RMB 2   6.29 16  11.71 18 

151+ RMB 1   5.59 15  10.41 16 

Total 29 54 83 

Table 4 - China Telecom Company’s broadband product 1 (2M) 

I. Null hypothesis: 

H0: There are no differences depending on prices and areas. 

H1: There are differences. 

II. Statistical test:  

χ
2
=  

       
 

  
 = 4.61+2.47+2.93+1.77+3.77+2.02=17.57 

III. Significance level: 10% 

We choose significance level for two reasons, the first one is error 

reduction, and the second one is influencing factors changing the 

prices. 

IV. Sampling distribution: df = (3-1) (2-1) =2 
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P-value <0.1% < significance level 10% 

V. Rejection region: Don’t accept H0 

VI. Decision: Because the p-value is less than the significance level 

10%, so we don’t accept H0. There are differences between the prices 

and cities’ GDP. 
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Ch. 07 Analysis 
 

This part will go through by comparing and calculating the data, the conclusion is 

obtained and can be applied. 

 

Data for the different variables is presented in Table 5 and Table 6. It includes 

different prices, different areas and different products. In the previous chapters, 

the paper argued that the cities’ GDP is one of the reasons for the pricing. So this 

thesis chooses two areas, the first one is Guiyang and second one is Nantong. In 

2011, Beijing’s GDP was 1.60 trillion RMB (Beijing Statistical 2011). In 2011, 

Nantong`s GDP (Nantong Statistical 2011) was 1/4 of Beijing. In 2011, Guiyang 

`s GDP was (Guiyang Statistical 2011) 1/10 of Beijing.  

 

Price       Area Nantong Guiyang Total 

0-100RMB 26  17.12 23  27.37 49 

101-150RMB 2   6.29 16  10.48 18 

150+ RMB 1   5.59 15  9.32 16 

Total 29 54 83 

Table 5 - China Telecom Company’s broadband product 1 (2M) 

 

Price       Area Nantong Guiyang Total 

0-100RMB 42  22.55 10  29.45 52 

101-150RMB 7   8.67 13  11.33 20 

150+ RMB 0   17.78 30  23.22 41 

Total 49 64 113 

Table 6 - China Telecom Company’s broadband product 2 (4M) 

 

The hypothesis 1 says there are differences depending on China Telecom 

Company’s broadband prices and areas. In the Table 5 Nantong broadband price 

mode is 0-100 RMB. Guiyang broadband price mode is 0-100 RMB, and Table 6 

Nantong broadband price mode is 0-100 RMB, and Guiyang broadband price 

mode is more than 150 RMB. Rejection region is rejecting H0 “There are no 

differences depending on prices and areas”, so Nantong broadband price is 

different form Guiyang broadband price. 

 



 

26 
                                         

This thesis chooses two areas, the first one is Guiyang, and second one is Nantong. 

In 2011, Beijing`s GDP was 1.60 trillion RMB (Beijing Statistical 2011). Nantong 

is located in the east of China. In 2011, Nantong`s GDP (Nantong Statistical 2011) 

was 1/4 of Beijing. Guiyang is located in the southwest of China. In 2011, 

Guiyang’s GDP was (Guiyang Statistical 2011) 1/10 of Beijing. In the Table 1 

Nantong broadband’s price mode are 0-100 RMB, Guiyang broadband’s price 

mode is 0-100RMB and Nantong city’s GDP is more than Guiyang city’s GDP, so 

there is a difference on cities’ GDP. 

 

Based on these findings, the paper would argue that China Telecom Company is 

setting difference prices for difference areas in China based on the business plans：

Network three in one. 
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Ch. 08 Discussion 
 

In this paper, we will discuss the two hypotheses.  

H1. There are differences depending on China Telecom Company’s broadband 

prices and areas. 

H2. If there are differences, are those differences considered from some city’s 

GDP? 

 

The thesis makes three contributions: 1. it provides empirical knowledge about 

the differences between the service prices of telecommunication industry and 

areas. 2. It shows the different areas` users have different purchasing behaviors, 

(according to Table 2 page 21 and Table 3 page 23 Mode) 3. The outcome of this 

dissertation will provide information for China Telecom new project’s prices after 

implementing network three in one. 

 

This dissertation argues that some influence factors the price in the 

telecommunication industry. Now the result shows that there are differences 

between China Telecom’s broadband prices and areas. Those differences depend 

on the different cities’ GDP. 

 

The arguments are illustrated by exploring the concept of helping China Telecom 

setting an appropriate price for this new business plan and get more users, because 

the low price and providing good services can attract more consumers (Maille, 

Naldi, &Tuffin, 2009).  These demonstrates shows that China Telecom`s needs, 

according to the cities’ GDP, to create a price of Network three in one business 

plan. 

 

According to pricing discretion model Figure 10 page 29 (Ingenbleek, &van der 

Lans, 2013), it is often argued that influencing factors are usually related to 

customer values, costs and competitors’ prices. 
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Figure 10 - Pricing Discretion Model 

This thesis suggest that China Telecom Company  formulate a price after 

Network three in one set new business plan, according to customer value, cost, 

competitors’ price, customer behavior and cities’ GDP.  

 

We can see next four figures, according these four figures, we get some results. 

 

Customer behaviors 

 

 

Figure 11 - Questionnaire 15 

 

0 50 100 150 200 

Which value added service is your favorite? 

Mobil telephone 

online(3G)    139   37% 

Broadband                       

168   44% 

Mobil telephone basic 

fee                 23     6% 

Mobil telephone message        

13     3% 

Fixed-telephone bascis 

fee                 8       2% 

Television service                       

27     7% 
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Figure 12 - Questionnaire 16 

According to Figure 11 and 12, the consumers prefer to buy Mobile Telephone 

Online (3G) and broadband serve, so this implies that China Telecom Company 

take into account Mobile Telephone online (3G) and broadband serve in the new 

business plan. (The data are from questionnaires part II scale questions) 

 

Willingness to pay 

 

 

Figure 13 - Questionnaire 18 

 

 

Figure 14 - Questionnaire 19 

0 50 100 150 200 

Which value added service isthe most frequently 

used? 
Mobil telephone 

online(3G)    110   29% 

Broadband                       

154   40% 

Mobil telephone basic 

fee                 47     12% 

Mobil telephone 

message        12     3% 

Fixed-telephone bascis 

fee                 10     3% 

Television service                       

50     13% 

0 50 100 150 200 

Which expensive price you can accept to buy it 

for monthly? 100RMB  175   

49% 
120RMB  53     

15% 
140RMB  130   

36% 

0 50 100 150 200 

Which expensive price you cannot accept to buy 

it for monthly? 180RMB  178   

49% 
190RMB  27     

8% 
200RMB  155   

43% 
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According to Figure 13 and Figure 14, this paper proposals that China Telecom 

Company are not beyond 180 RMB in new business plans. (The data are from 

questionnaires part II scale questions) 
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Ch. 09 Conclusions 
 

In this part, we will sum up the previous work and give suggestions for China 

Telecom Company. 

 

Now Chinese government will start a policy named Network three in one. 

Network three in one can improve quality of the consumer’s life and make a 

convenient life. At the same time, China Telecom will start a new business plan 

about implementing Network three in one, because if China begins implementing 

Network three in one, there will be a fourth telecommunication company. The 

State Administration of Radio Film and Television will step in (Zeng &Su, 2012). 

Network three in one is a new opportunity to get more market shares and users of 

China Telecom Company. Therefore, China Telecom Company needs a reasonable 

price for this plan, because the low prices and providing good services can attract 

more consumers (Maille, Naldi, &Tuffin, 2009). In this dissertation we have 

argued that China Telecom Company sets different prices for different areas in 

China. This dissertation argues that influencing factors the price in 

telecommunication industry and the outcome of this dissertation will provide 

information about China Telecom new project’s price after implementing  

Network three in one. In the history research, it is often argued that influencing 

factors are usually related to customer values, costs and competitors’ prices 

(Ingenbleek. &van der Lans, 2013). 

 

9.1 Reliability 

In this thesis, we used the questionnaire and simple random sampling to get data. 

This is to ensure the validity of the data. We also used statistics methods to get 

results. This is to ensure the scientificalness and reliability of the results. 

 

9.2 Validity 

The thesis makes a contribution; the contribution finds relationship between the 

cities’ GDP and prices. We will find out differences between China Telecom’s 
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broadband prices and areas. If there are differences, are those differences 

considered from the cities’ GDP? The outcome of this dissertation will provide 

information about China Telecom new project’s price after Network three in one. 

 

According to the discussion, we conclude that the cities’ GDP is one of the 

reasons for setting prices. This thesis focuses on prices, so we suggest that China 

Telecom Company after implementing Network three in one’s new business plan, 

they formulate prices based on customer values, costs, competitors’ prices, 

customer behaviors and cities’ GDP. China Telecom Company service prices 

should not be beyond 180 RMB in the new business plan. Focusing on the new 

business plans, we suggest that China Telecom Company need to take more into 

account the company Mobile Telephone online (3G) and Broadband serve in new 

business plans. 

 

9.3 Future research 

In addition to these directions for future research, there are limitations from our 

study, research opportunities pertain to the finding that pricing theory and practice 

are not always aligned. For future study it is necessary to find out more factors 

that influencing the price in all industries. This aims for getting more users and 

market share in the price war. This is a social responsibility that we must get more 

benefits from the consumers and producers. 
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Appendices 

Appendix 1: Questionnaire (English) 

Dear participant: 

The present questionnaire has the intention to collect data about the telecom 

services. 

Your participation is voluntary and anonymous, so if you want to collaborate, 

please answer all the questions as honestly as possible. 

 

Matters that need attention: 

 It is your answer 

xxxxxx It is your answer 

Let`s Start 

 

Part I: Personal information 

1. Gender: 

□ Male   

□ Female 

 

2. Age: 

□ 18 - 25 years old 

□ 26 – 35 years old 

□ 36 – 45 years old 

□ 46 – 60 years old 

□ Older than 60 

 

3. What is your occupation? 

□ Student 

□ Business man 

□ Other occupation 

□ Unemployed 
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4. How much is your salary every month? 

□ Less than 1500 RMB 

□ 1501- 3000 RMB 

□ 3001 - 4000 RMB 

□ More than 4000 RMB 

 

5. Do you use broadband? 

□ Yes 

□ No 

 

6. What company service do you use? 

□ China Telecom 

□ China Mobile Communication Corporation 

 

7. Which city do you live in? 

□ Beijing 

□ Guiyang 

□ Nantong 

□ Other 

 

8. Which network speed do you use? 

□ 2M 

□ 4M 

□ 8M 

□ 10M 

□ Other 

 

9. How much do you pay for your broadband each month? 

□ 0 -100RMB 

□ 101 -150RMB 

□ More than 150RMB 
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Part II: Scale questions: some questions were related to China Telecom service. 

China Telecom will coalesce the mobile telephone service, fixed – telephone 

service, broadband service and television service. It is a new project. 

 

10. Does this project sound interesting to you? 

Strongly disagree  Agree  Strongly agree 

1 2 3 4 5 

     

 

11. Did this concept of the project come up to your expectations compared with 

similar projects? 

Strongly disagree  Agree  Strongly agree 

1 2 3 4 5 

     

 

12. How about your evaluation of this project peculiarity? 

Strongly disagree  Agree  Strongly agree 

1 2 3 4 5 

     

 

13. If you want to choose a similar project, how important is it for your 

convenience? 

Strongly disagree  Agree  Strongly agree 

1 2 3 4 5 

     

 

14. Would you like recommend these project services to your family and friends? 

Strongly disagree  Agree  Strongly agree 

1 2 3 4 5 
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15. Which value-added service is your favorite? 

(Please rank them where 1= least important, 6 = most important.) 

□ Mobile Telephone online(3G) 

□ Broadband 

□ Mobile telephone basic fee 

□ Mobile telephone message 

□ Fixed – Telephone basic fee 

□ Television service 

 

16. Which value-added service is the most frequently used? 

(Please rank them where 1= least important, 6 = most important.) 

□ Mobile Telephone online(3G) 

□ Broadband 

□ Mobile telephone basic fee 

□ Mobile telephone message 

□ Fixed – Telephone basic fee 

□ Television service 

 

17. Which is the cheaper price can attract you monthly? 

□ 30RMB 

□ 40RMB 

□ 50RMB 

 

18. Which is the most expensive price you can accept to buy it for monthly? 

□ 100RMB 

□ 120RMB 

□ 140RMB 
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19. Which very expensive price that you cannot accept to buy it for monthly? 

□ 180RMB 

□ 190RMB 

□ 200RMB 
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Appendix 2: questionnaire (Chinese 

Mandarin) 

亲爱的参与者： 

这份问卷调查目的是为了收集一些有关电信服务的信息。 

这是一份自愿和匿名的问卷调查，如果您选择参与这份问卷调查，请尽可能

的诚实作答。 

需要注意事项: 

 这是您填写答案的格式 

xxxxxx  这是您填写答案的格式 

让我们开始吧 

 

第一部分：个人信息 

1. 性别： 

□ 男 

□ 女 

 

2. 年龄: 

□ 18 - 25 岁 

□ 26 – 35 岁 

□ 36 – 45 岁 

□ 46 – 60 岁 

□ 大于 60 岁 

 

3. 您的职业是什么？ 

□ 学生 

□ 商人 

□ 其他职业 

□ 待业 
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4. 您的月薪是多少？ 

□ 小于 500 人民币 

□ 1501- 3000 人民币 

□ 3001 - 4000 人民币 

□ 大于 4000 人民币 

 

5. 您是否使用宽带？ 

□ 使用 

□ 不使用 

 

6. 您是使用的宽带是什么公司的服务？ 

□ 中国电信 

□ 中国移动 

 

7. 您居住在哪个城市？ 

□ 北京 

□ 贵阳 

□ 南通 

□ 其他 

 

8. 您使用的宽带速度是多少？ 

□ 2 兆 

□ 4 兆 

□ 8 兆 

□ 10 兆 

□ 其他 

 

9. 您每个月的宽带花费是多少？ 

□ 0 -100 人民币 

□ 101 -150 人民币 

□ 大于 150 人民币 
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Part II: Scale questions: 一些和中国电信服务有关的问题，中国电信将要合

并移动电话服务，固定电话服务，宽带服务和电视服务。这会是一个新的资

费套餐。 

 

10. 这个新的资费套餐听起来是否让您感兴趣？ 

不感兴趣  一般  感兴趣 

1 2 3 4 5 

     

 

11. 这个新的资费套餐的概念是否达到了您对同类产品的期望值？ 

完全没有达到  一般  达到 

1 2 3 4 5 

     

 

12. 您如何评价这个新的资费套餐的特殊性？ 

不够特殊  一般  很特殊 

1 2 3 4 5 

     

 

13. 如果您要选择类似的套餐，便利性对于您来说是否重要？ 

不重要  一般  很重要 

1 2 3 4 5 

     

 

14. 您会把这个新的资费套餐推荐给您的朋友或者家人吗？ 

不会  可能会  一定会 

1 2 3 4 5 
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15. 哪一种服务是您最喜欢的？ 

（请排列他们。1=最不喜欢，6=最喜欢） 

□ 手机上网 

□ 宽带 

□ 移动电话月基本费 

□ 移动电话短信息 

□ 固定电话月基本费 

□ 电视服务 

 

16. 哪一种服务是您最经常使用的？ 

（请排列他们。1=最不喜欢，6=最喜欢） 

□ 手机上网 

□ 宽带 

□ 移动电话月基本费 

□ 移动电话短信息 

□ 固定电话月基本费 

□ 电视服务 

 

17. 每个月多少钱是您觉得很便宜，最能够吸引您购买的？ 

□ 30 人民币 

□ 40 人民币 

□ 50 人民币 

 

18. 每个月多少钱是您觉得昂贵，但是你仍然可以接受的？ 

□ 100 人民币 

□ 120 人民币 

□ 140 人民币 
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19. 每个月多少钱是您觉得非常昂贵，您不能接受的？ 

□ 180 人民币 

□ 190 人民币 

□ 200 人民币 

 

 


