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Executive Summary 
This thesis was commissioned to examine how 

the Chinese hotels avoid or decrease the 

adverse effects of the bureaucracy. 

 

The research draws attention to the 

predecessors’ research; there are different 

adverse effects of bureaucracy in different 

regions. The domestic private hotel has the 

problem with the capital chain and the 

state-owned hotel is in a low profit level. 

Further investigations reveal that the 

distribution of hotels can present the difference 

of adverse effects of the bureaucracy in 

different regions. Moreover, this thesis find out 

that Qingdao has a big amount of low star-rated 

level hotels with high adverse effects of the 

bureaucracy. The adverse effects of 

bureaucracy in Suzhou are not as seriously as 

that in Qingdao, but it can improve. 

 

Mak (2008); Hsu, Liu and Huang (2012) found 

that the state-owned hotels can increase their 

profit level by transforming into domestic 

private hotels, and the domestic private hotels 

can increase their profit level by combining 

with foreign investment hotels. The thesis 

evaluates this range and concludes that it could 

be ideal that the hotels change their investment 

behaviors to avoid or decrease the adverse 

effects of the bureaucracy. 

 

It is recommended: 

 Chinese hotel ownerships can avoid or decrease 

the adverse effects of the bureaucracy by 

changing their investment behaviors, such as 

enterprise transformation. 

 The government should give quota of the hotel 

quantity in every place and decrease their 

participative behaviors in the hotel market. 

Terms of reference  

Statement of 

Problem/topic 

 

Key findings 

summarized 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Problem solution 

summarized 

 

 

 

 

 

 

 

 

 

Recommendations 

summarized 
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Abstract 

 
Purpose/aim The aim is to examine the distribution of hotel ownerships 

and star-rated levels in different regions. This thesis depends on the 

analysis of the examination to find out if the change of investment 

behaviors can decrease or avoid the adverse effects of bureaucracy in the 

Chinese hotel industry. 

Design/methodology/approach Data has been collected through the 

third-party electronic distribution channel. The analysis includes a 

description of the samples and statistical tests. 

Findings The analysis showed that there is a connection between hotel 

ownerships, star-rated levels, and different regions. The adverse effects of 

bureaucracy in the second-tier cities and third-tier cities are stronger than 

that in the first-tier cities and tourist cities. The state-owned hotels also can 

do the enterprise transformation in the tourist cities to avoid or decrease 

the adverse effects of the bureaucracy. 

Originality/value The original idea is using the hotel ownerships 

distribution in different regions to find out the different levels of adverse 

effects of the bureaucracy in different regions. This thesis should be a 

meaningful contribution to knowledge development. 

Key words Bureaucracy, hotel ownerships, star-rated levels, different 

regions, investment behaviors 
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Ch. 01 Introduction 
This chapter introduces the thesis in general, limitations and contributions. 

Korstanje (2008) described that the hospitality industry not only offers a 

place for customers to live, but also includes entertainment and service 

elements; such as: restaurants, casinos, catering, resorts, and clubs. 

Nowadays, the hospitality industry is in an increasing period (Pine and Qi, 

2004). Because of that, more and more investors will be interested to get 

into this market (Cox and Vieth, 2003). But the unnecessary bureaucracy 

still exists in the hotel market in China (Huang and Snell, 2003). In this 

thesis, the adverse effects of bureaucracy in Chinese hotel industry will be 

described and this thesis will find out the solutions to decrease the adverse 

effects. In the following chapters, the investors will be divided into three 

kinds “state-owned hotels, domestic private hotels, and foreign investment 

hotels”. Meanwhile, this thesis will choose samples from three different 

cities and those cities can be divided into three different regions “first-tier 

cities, second-tier cities and third-tier cities, and tourist cities”. This will be 

based on the different hotel star-rated levels to measure the different 

investment preferences. The different star-rated hotels need different 

investment amounts. This thesis measures those investment preferences 

as the different investment amounts. The Chi-square test has been used to 

find out the different investment preferences by different hotel ownerships 

in different regions. 

 

1.1 Limitation 

This thesis does not investigate the demand of customers, but focus on the 

investors. For this research, we only chose three cities and only one 

electronic distribution channel to collect sample and data. The time we had 

at our disposal to write this thesis was three months and that is why we 

have only chosen 14 scientific articles.  
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1.2 Outlines 

Chapter 1: Introduction chapter 

This thesis started with the introduction chapter. In the introduction 

chapter, the general information, the limitations, and the 

contributions were presented. 

 

Chapter 2: Background chapter 

Then this thesis introduced the background chapter. This chapter 

discussed the history, problem description, hypotheses, research 

purpose, and research question. 

 

Chapter 3: Literature review chapter 

After the background chapter, this thesis used literature review 

chapter to research the key variables. This chapter was illustrated 

by exploring the concept of the hotel ownerships, hotel star-rating 

system, and hotel regions. The chapter also contained a summary 

of the literature review. 

 

Chapter 4: Method chapter 

Based on the literature review chapter, the method chapter had 

described the data collection and analysis, and sampling 

description. 

 

Chapter 5: Empirics chapter 

Because of method chapter, this thesis did the Chi-squared test in 

the chapter of empirics. 

 

Chapter 6: Results chapter 

The consequences of empirics were showed in results chapter. 

 

Chapter 7: Analysis chapter 

Next step is that this thesis argued the hypothesis and solutions in 

analysis chapter. 

 

Chapter 8: Synthesis chapter 

This thesis also described the contributions, the microeconomic 

view suggestions, and macroeconomic view suggestions in the 

synthesis chapter. 
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Chapter 9: Conclusion chapter 

The last chapter is the conclusion chapter, which summarized and 

finished up this thesis and pointed out the future research. 

 

1.3 Contribution 

This thesis makes three contributions:  

1. It debates how to decrease or avoid the adverse effects of 

bureaucracy in Chinese hotel industry by changing the different 

ownerships’ investment behaviors. It is good for the Chinese 

hotel industry development. 

2. It provides the market distribution of hotel ownerships and 

star-rated levels in three regions (Qingdao, Beijing and Suzhou) 

to make the further research about the hotel industry.  

3. It shows that the different regions have different adverse effects 

of bureaucracy. The second-tier cities and third-tier cities are 

more affected by bureaucracy. Investors in those cities can 

increase their profit level by changing the investment behaviors. 
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Ch. 02 Background 
This chapter discusses the history, problem description, hypothesis, 

research purpose, and research question. 

In this chapter, this thesis will describe the problems. The hypotheses that 

are presented are based on these problems. This research journey starts 

with the history description of the Chinese hotel industry to analyze the 

problems step by step. 

 

2.1 History 

From 1990 to 2006, the quantity of hotels and the quantity of rooms were 

still increasing every year. The population of travellers both from 

international and domestic also increased every year. The ranges of 

increased hotels from 1990 to 2006 were 10764, and the quantities of 

hotels have increased almost 5 times in those 16 years. The total 

increased population of travellers was almost 1.2 billion (CNTA, 2007). 

 

From 1949, the state-owned enterprises were the backbone economic 

entity. The Chinese government not only supervises the market, but also 

direct participates in the market (Huang and Snell, 2003). In the history of 

Chinese hotel industry development, the ownerships of hotel also have 

changed. In 1978, some of the state-owned hotels were beginning to 

transform into domestic private hotels (Lam et al, 2005). In 1982, the first 

foreign investment hotel appeared in the Chinese hotel marketing (Stross, 

1990). There are multiple kinds of ownership types, but CNTA uses a 

unified star-rated system to divide the hotels into different levels. The 

star-rated system is a standard for customers to choose hotels (Guillet and 

Law, 2010). A social organization divides the cities’ levels into first-tier cities, 

second-tier cities and third-tiers cities, and tourist cities; which are based 

on economic scale, policy power and cultures (Guillet, Zhang and Gao, 

2011). The local governments from different cities have different 
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enforcement for the government activities even if they get the standard 

policy from the central government (Guan, Sun and Cao, 2010). In this 

thesis, the data collection comes from electronic distribution channel. Then 

this thesis will focus on ownerships, star-rated levels, regions, and 

electronic distribution channel to do the further analysis about the 

bureaucracy of the Chinese hotel market. 

 

2.2 Problem description and hypothesis 

The government uses the direct regulatory approach which is called 

‘command and control’ in the market (Turner, Pearce and Bateman, 1993) 

and that is very necessary, but excessive command and control will lead to 

adverse effects of bureaucracy in hotel industry. 

 

2.2.1 Different adverse effects of bureaucracy in different regions 

The local governments from different cities have different enforcement 

behaviors for the government activities even if they get the standard policy 

from central government (Guan, Sun and Cao, 2010). According to the 

news of People Web (2004), some local governments ignore the market 

factors to encourage people to make investments for their political 

achievements, and let the market situation changes to the supply more 

than demand. Thus, it is hypothesized that: 

H1. There will be different proportions of state-owned hotels 

in different regions. 

 

2.2.2 The adverse effects of bureaucracy to different ownerships 

For most of the Chinese private investors, it is more difficult to apply for a 

loan from the banks than for the state-owned enterprises; the banks prefer 

state-owned enterprises and private investors who have the political 

background (Feng, Jing and Wang, 2010). The hotels need massive funds 

for the various operation demands such as the depreciation (Pine and Paul, 

2005). The most Chinese private investors have the problem of capital 
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chain, so the speed of development of private hotels will be lower than that 

of state-owned hotels when they have problem with a loan from the banks. 

 

Mak (2008) investigated the current situation of Chinese state-owned 

hotels. He researched these categories as following: “Bureaucratic 

structure and control, Human resources issues, Senior management 

issues, Transformation of State-owned hotels to non-government 

enterprises, Management reform and Institutional frameworks”. But the 

government will give them the policy to protect (Hsu, Liu, and Huang, 2012) 

and that will lead to the market fall into a not completely competitive market. 

Thus, it is hypothesized that: 

H2. The hotel market with larger proportions of state-owned hotels 

will have larger adverse effects of bureaucracy and a lower profit 

level. 

 

2.2.3 Summary of description 

Those adverse effects of bureaucracy appeared, because of the 

imperfection market system and imperfection government management. 

This thesis will argue that there is a change of investment behaviors by 

different hotel ownerships to avoid or decrease those adverse effects. Thus, 

it is hypothesized that: 

H3. With the high adverse effects of bureaucratic cities, 

state-owned hotels that transform to other ownerships can develop 

the hotel market in a good way to increase the profit level, and 

avoid or decrease the adverse effects of bureaucracy. 

 

2.3 Summary of problems 

According to the problem description, this thesis summarizes the problems 

as follows: 

The adverse effects of bureaucracy are made by excessive 

command and control of the Chinese government. The adverse 

effects are different in different regions. The different ownerships 

distribution can show the different adverse effects of the 

bureaucracy. 
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2.4 Research purpose 

This thesis tries to find out how to change the investment behaviors by 

different hotel ownerships to avoid or decrease the adverse effects in the 

Chinese hotel market. Different regions have different policies (Guan, Sun 

and Cao, 2010), so this thesis divided the regions into three types. The 

effects of the hotels are different by bureaucracy of the different ownerships, 

so the thesis divided the ownerships into three types. This thesis also 

divided the hotels into different star-rated levels to find out the different 

investment preferences by different ownerships. According to these 

investment preferences, the thesis will find out how to avoid the adverse 

effects of bureaucracy by changing the investment behaviors. 

 

2.5 Research question 

How to avoid or decrease the adverse effects of bureaucracy in the 

Chinese hotel market? 
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Ch. 03 Literature review 
This chapter is illustrated by exploring the concept of the hotel ownerships, 

hotel star-rating system, and hotel regions. The chapter also contains a 

summary of the literature review. 

According to the problem description, this thesis will do further research of 

the hotel ownerships to find out more information about the relationships 

between different hotel ownerships in the Chinese hotel market. This thesis 

also will do further research of the hotel star-rated system to find out how to 

measure the hotel investment preferences and do further research of 

regions to find out the different effects of the bureaucracy. 

 

3.1 Hotel ownerships 

Du and Dai (2008) have found some operation problems through a study of 

the state-owned hotels internal performance. These problems are not 

including the investment preferences, but pay more attention to estimating 

state-owned hotels by internal performance, and it would not involve the 

state-owned hotels investment preferences of the government. Mak (2008) 

have found a solution to avoid the state-owned hotels with a low profit level 

by transforming it into non-government enterprises. Hsu, Liu and Huang 

(2012) have reported that domestic private hotel enterprises could get 

more benefits from foreign funding in business ties. Pine and Paul (2005) 

have found out that the performance of Chinese hotels is “the bigger the 

better”. So this thesis makes the hypothesis that the investment 

preferences of the foreign investment hotels are the luxury hotels. 

 

3.2 Hotel star-rated system 

The hotel investment behaviors are multiple and varied (Cox and Vieth, 

2003), so this thesis choses a study about different hotel scales and 

different amounts of investment by hotel star-rating. Based on one 

standard of AQSIQ (2013), this thesis has made some statistic and a 

summary: 
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 When the star-rated increase, the standard rules will increase. 

 When the star-rated increase, the request quality of standard 

rules will increase. 

 When the star-rated increase, the capital assets request 

higher quality. 

 When the star-rated increase, the occupational skills and the 

service skills of staffs will request higher quantities. 

 

For the investor, the initial capitals are different by choosing different 

star-rated hotels. It shows that the higher star-rating, the higher investment 

funds. This thesis can research the different investment preferences by 

collecting the data of hotel star-rated levels. 

 

3.3 Hotel regions 

This thesis has chosen the different regions to research the investment 

preferences by different ownerships. How could we make a good research 

in the region division (such as county, city and province)? Shoval et al. 

(2011) has mentioned that the different hotel locations in the cities can 

influence the movement of travellers. Guillet, Zhang and Gao (2011) have 

researched the interpretation of the mind of multinational hotel investors 

and have also divided the regions into different kinds of cities: first-tier cities, 

second-tier cities and third-tier cities, and tourist cities. Guan, Sun and Cao 

(2010), did the research about the Chinese bureaucracy and how it 

hindered the environmental recovery. It described that the local 

governments from different cities have different enforcement behaviors for 

the government activities even if they get the standard policy from the 

central government, so this thesis divided the regions not only based on 

economic scale, but also based on government enforcement behaviors. 

 

3.4 Summary of literature review 

Based on the part about ownerships, this thesis can divide the hotels into 

three types: state-owned hotels, domestic private hotels, and foreign 

invested hotels. The profit performance of the three different ownerships is 



 

15 
 

that the foreign investment hotels are more profitable than the domestic 

private hotels; the domestic private hotels are more profitable than the 

state-owned hotels. 

 

Based on the part about the regions, this thesis divided the hotels into three 

types: first-tier cities (Beijing, which is the capital city of P. R. China), 

second-tier cities and third-tier cities (Qingdao, which belongs to the city 

government), and tourist cities (Suzhou, which belongs to the city 

government and province government). Meanwhile, this thesis will also use 

star-rated levels to divide the hotel investment preferences into different 

levels. 

 

This thesis is based on the result of the literature review: the hotel 

investment preferences ranked from the top to bottom as foreign invested 

hotels, domestic private hotels, and state-owned hotels. The further 

chapter will use the Chi-square tests to test these hypotheses from the 

problem description, and after that, this thesis will analyse the star-rated 

levels distribution in different regions to find out the different investment 

preferences from different ownerships in different regions and find out the 

solutions to avoid or decrease the adverse effects of bureaucracy by 

changing investment behaviors. 
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Ch. 04 Method 
The data collection and analysis, and sampling description are described in 

this chapter. 

This thesis uses an electronic distribution channel to collect data from 

Qingdao, Suzhou, and Beijing. Finally, it gives the sample description. 

 

4.1 Data collection and analysis 

Based on the literature review chapter, this thesis had decided to find out 

the data about ownerships of hotels, the hotel star-rated levels, and the 

regions of hotels to do the quantitative research. The observed volume is 

319 hotels. The data collection cannot be completed by using the process 

of the questionnaire or interview. In the data collection process, this thesis 

has found out that it is more efficient to collect data from electronic 

distribution channel. 

 

4.1.1 Electronic distribution channel 

The electric distribution channels are more efficient for consumers than the 

traditional distribution channels, such as travel agencies, tour operators, or 

incentive houses. The quantities of reservations by electric distribution 

channels are increasing. According to the database from Pew Internet 

(2006), 70%, or 141 million American adults use the internet in their survey. 

Starkov and Price (2006) estimated that in 2007 over 33% of all hotel 

reservations were made online; this is an increase from the reported 29% 

in 2006, and 25% in 2005. An additional 33% of the hotel bookings will be 

influenced by the internet, but done offline (call center, walk-ins, group 

bookings, etc.). It was also estimated that by the end of 2010, 45% of all 

hotel bookings had been completed online. 

 

In this thesis, Ctrip has been chosen as the electronic distribution channel 

to collect data. In the official website of Official Ctrip (2013), this thesis 

could read the following information about the company: it was established 
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in 1999, the population of staff is about 16,000 and the company was listed 

on NASDAQ at the end of 2003. Until 2010, the membership of Ctrip had 

surmounted 40,000. Based on the research of Guillet and Law (2010), it 

showed that 54% of the hotels in Hong Kong have been covered by Ctrip. 

 

4.1.2 Region choice 

This thesis has chosen three regions as representatives for all regions. 

Beijing is the capital city of P. R. China, and it accommodates different 

civilians from different regions and nations. The GDP of Beijing was almost 

170 trillion in 2012 (Beijing Government, 2012). In 2012 from January to 

November, the population of international tourists arriving in Beijing was 

almost 4.6 million (CNTA, 2012). 

  

Qingdao is a second-tier city which belongs to the Shandong province. The 

GDP of Qingdao was about 41% of Beijing’s in 2012 (Qingdao Government, 

2013). In 2012 from January to November, the population of international 

tourists arriving in Qingdao was almost 1.1 million (CNTA, 2012). 

 

Suzhou has been a famous tourist city for ages and the government has 

named it an important scenic city. The GDP of Suzhou was about 67% of 

Beijing’s in 2012 (Suzhou Government, 2013). In 2012 from January to 

November, the population of international tourists arriving in Suzhou was 

almost 2.2 million (CNTA, 2012). 

 

This thesis had compared those cities’ GDPs and the population of foreign 

tourists. Meanwhile, according to Guillet et al. (2012), their research of 

multinational hotel groups’ locational investment choice in China, 

investigated the three region levels in China. Because of former 

information, this thesis decides that Beijing represents the first-tier cities, 

Qingdao represents the second-tier cities and third-tier cities, and Suzhou 

represents the tourist cities. 



 

18 
 

4.2 Sampling description 

In this thesis will find out the different star-rated levels for three different 

ownerships in three different regions, and take samples from Ctrip. This 

thesis decided the hotel locations by different regions (Beijing, Qingdao, 

and Suzhou). This study chose the check-in date to be the 15th of May in 

2013, and the check-out date to be the 16th of May in 2013. If some hotels 

have no empty rooms, the electronic distribution channel will temporarily 

hide the hotel names in the list, so this thesis chose a normal day to avoid 

this error. 

 

In Qingdao, there is a total of 425 hotels and this thesis has collected a 

sample of 130 or 30.6% hotels of the whole population. The way to collect 

sample is as follows: first, search the hotels ranked from 5 stars to 1 star, 

and 17 pages will be shown, each page will show 26 hotels’ information 

(the last page only shows 17 hotels’ information). Then we roll the dice 

(1-20 faces) 10 times, and if the result is 18, 19, and 20 we will reroll it. 

Each number of the dice is the same as the number of the pages. In the 

chosen page, every other hotel was chosen as the observation hotels. 

 

In Suzhou, there is a total of 585 hotels and this thesis has collected the 

sample of 92 or 15.7% hotels of the whole population. Suzhou not only 

contains the downtown district and tourist districts, it also includes some 

administrative subordinates such as cities, counties and towns. If this 

thesis decides to collect randomly from 585 hotels, the tourist city’s 

peculiarity is inconspicuous. Therefore we collect randomly from 92 or 49.2% 

observation hotels from two scenic zones: Taihu Lake and Yangcheng Lake 

(54 hotels), and downtown district (133 hotels), at a total of 187 hotels. The 

way of taking samples is the same as that in Qingdao. 

 

In Beijing, there is a total of 2042 hotels and this thesis has collected 97 or 

4.7% hotels of whole population. Beijing is the capital city of P. R. China 
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and the territory is much larger than other cities. There are 16 

administrative districts in Beijing (BC, 2013). This thesis chose 6 districts 

(Xicheng district, Huairou district, Haidian district, Dongcheng district, 

Chaoyang district, and Shunyi district) which are close to the center. In the 

6 districts there are 1533 hotels and the thesis collected 97 or 6.3% hotels. 

The way of taking samples is the same as that in Qingdao. 
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Ch. 05 Empirics 
This chapter shows the Chi-squared test. 

Based on the method chapter, this chapter will use statistic science to test 

the data which is collected. The Chi-square test will be used to find out if 

there is a connection between two variables or not. 

 

5.1 Chi-square test 

In the Chi-square test part, this thesis will test the relationships between 

ownerships and three regions, the relationships between ownerships and 

star-rated levels, and the relationships between regions and star-rated 

levels. 

 

5.1.1 Ownerships and regions test 

The Table (5.1) shows the hotel ownerships situation in different regions 

and the ownerships have been divided into 3 categories:  state-owned 

hotels, domestic private hotels, and foreign investment hotels. The units in 

the table indicate the quantity of hotels by different ownerships in different 

regions. Meanwhile, we set r to the number of rows (different regions) and 

k to the number of columns (different ownerships). 

 

 Regions 

O 
W 
N 
E 
R 
S 
H 
I 
P 
S 

 Qingdao Suzhou Beijing ∑ 

State-owned 
55 

(37.08) 

25 

(26.25) 

11 

(27.67) 
91 

Domestic 

private 

65 

(71.32) 

47 

(50.47) 

63 

(53.21) 
175 

Foreign 

investment 

10 

(21.60) 

20 

(15.28) 

23 

(16.12) 
53 

∑ 130 92 97 319 

Table (5.1) The distribution of different ownerships in three regions 

 

5.1.1.1 Null Hypothesis 

H0: The proportion of each different ownership category is 

no difference in each geographical region. 

H1: The proportion of each different ownership category is 
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different in each geographical region. 

 

5.1.1.2 Statistic Test 

Since the groups in the study are independent and the 

number more than two, a statistical test for k independent 

groups (different ownerships) is appropriate. Since the data 

is in discrete categories, the Chi-square test is appropriate. 

 

5.1.1.3 Significance Level 

Let α = 0.05 and N is the number of hotels which 

participated in the study = 319. 

 

5.1.1.4 Sampling distribution 

Under the null hypothesis, χ2 as computed from Table (5.1) 

is distributed approximately as χ2 with df = (r-1) (k-1). When 

H0 is true, the probability associated with the occurrence of 

values as large as or larger than an observed χ2 is tabled in 

Table C (Agresti and Finlay, 2009). 

 

5.1.1.5 Rejection region 

The region of rejection consists of all values of χ2
 which are 

so large that the probability associated with their occurrence 

when H0 is true and it is less than or equal to α = 0.05. 

 

5.1.1.6 Decision 

Table (5.1) summarizes the frequency of occurrence of 

hotels by different ownerships within each category for each 

of the geographical regions. Table (5.1) also shows in italics 

the numbers of hotels which might be expected to show the 

quantity of hotels which are divided by different ownerships 

in different regions when H0 is true. I.e. the expected 

numbers of hotels which are divided by ownerships if there 

were really no differences in different regions (The expected 

values were determined from the marginal totals by the 

method described in Formula 5.1.). Whereas 55 of the 

hotels’ ownership is state-owned in region Qingdao, when 

H0 is true, we would expect (130 x 91)/319 = 37.08 hotels’ 

ownership is state-owned in region Qingdao. And whereas 

23 hotels’ ownership is foreign investment in region Beijing, 

when H0 is true, we would expect (97 x 53)/319=16.12 

hotels’ ownership is foreign investment in the region of 

Beijing. The size of χ
2 reflects the magnitude of the 

discrepancy between the observed and the expected values 

in each of the cells. We may compute χ
2 for the values in 
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Table (5.1) by the application of Formula 5.1: 

 χ2  = ∑
(𝑓0−𝑓𝑒

)
2

𝑓𝑒

        (Formula 5.1) 

χ
2 = 31.98673747 

 

We observe that for the data in Table (5.1), then 

χ
2 = 31.98673747 

df = (r-1) (k-1) = (3-1) (3-1) = 4 

Reference to Table C (Agresti and Finlay, 2009) reveals that 

such a value of χ2 is significantly below the 0.05 level. (The 

critical value for α = 0.05 and df =4 is 9.49). Therefore, our 

decision is to reject H0. 

 

We conclude that the different hotel ownerships have a 

connection to different regions. 

 

5.1.2 Ownership and star-rating test 

The Table (5.2) shows that the hotel ownerships situation in different 

star-rated levels and the ownerships have been divided into 3 categories:  

state-owned hotels, domestic private hotels, and foreign investment hotels. 

The units in the table indicate the quantity of hotels by different star-rated 

levels by different ownerships. Meanwhile, we set r to the number of rows 

(different hotel ownerships) and k to the number of columns (different 

star-rated levels). 

 
 Ownerships 

S 
T 
A 
R 
- 
R 
A 
T 
I 
N 
G 

 State-owned Domestic Foreign ∑ 

5 Star 
18 

(12.55) 

10 

(24.14) 

16 

(7.31) 
44 

4 Star 
19 

(17.12) 

24 

(32.91) 

17 

(9.97) 
60 

≤ 3 Star 
54 

(61.33) 

141 

(117.95) 

20 

(35.72) 
215 

∑ 91 175 53 319 

Table (5.2) The distribution of star-rated levels by different ownerships 

 

5.1.2.1 Null Hypothesis 

H0: The proportion of each different ownership category is 

no difference in each star-rated level. 
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H1: The proportion of each different ownership category is 

different in each star-rated level. 

 

5.1.2.2 Statistic Test 

Since the groups in the study are independent and the 

number more than two, a statistical test for k independent 

groups (different star-rated levels) is appropriate. Since the 

data is in discrete categories, the Chi-square test is 

appropriate. 

 

5.1.2.3 Significance Level 

Let α = 0.05 and N is the number of hotels which 

participated in the study = 319. 

 

5.1.2.4 Sampling distribution 

Under the null hypothesis, χ2 as computed from Table (5.2) 

is distributed approximately as χ2 with df = (r-1) (k-1). When 

H0 is true, the probability associated with the occurrence of 

values as large as or larger than an observed χ2 is tabled in 

Table C (Agresti and Finlay, 2009. 

 

5.1.2.5 Rejection region 

The region of rejection consists of all values of χ2 which are 

so large that the probability associated with their occurrence 

when H0 is true, it is less than or equal to α = 0.05. 

 

5.1.2.6 Decision 

Table (5.2) summarizes the frequency of occurrence of 

hotels by different ownerships within each category for each 

of the star-rated level. Table (5.2) also shows in italics the 

numbers of hotels which might be expected to show the 

quantity of hotels which are divided by different ownerships 

in different star-rated levels when H0 is true. I.e. the 

expected numbers of hotels which are divided by 

ownerships if there were really no differences in different 

star-rated levels (The expected values were determined 

from the marginal totals by the method described in 

Formula 5.1.). Whereas 18 of hotels’ ownership is 

state-owned in 5 stars level, when H0 is true, we would 

expect (91 x 44)/319 = 12.55 hotels that ownership is 

state-owned in 5 stars level. And whereas 20 hotels’ 

ownership is foreign investment in 3 stars level hotels and 

below, when H0 is true, we would expect (53 x 

215)/319=35.72 hotels that ownership is foreign investment 
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in 3 stars level hotels and below. The size of χ2 reflects the 

magnitude of the discrepancy between the observed and 

the expected values in each of the cells. We may compute 

χ
2 for the values in Table (5.2) by the application of Formula 

5.1: 

χ2  = ∑
(𝑓

0
−𝑓

𝑒
)

2

𝑓𝑒

        (Formula 5.1) 

χ
2 = 40.85418621 

 

We observe that for the data in Table (5.2), then 

χ
2 = 40.85418621 

df = (r-1) (k-1) = (3-1) (3-1) = 4 

Reference to Table C (Agresti and Finlay, 2009) reveals that 

such a value of χ2 is significantly below the 0.05 level. (The 

critical value for α = 0.05 and df =4 is 9.49). Therefore, our 

decision is to reject H0. 

 

We conclude that the different hotel ownerships have 

connection to different hotel star-rated levels. 

 

5.1.3 Star-rating and regions 

The Table (5.3) shows that the different star-rated levels of hotels in 

different regions and the ownerships have been divided into 3 categories: 5 

star-rated hotels, 4 star-rated hotels, and 3 star-rated hotels and below. 

The units in the table indicate the quantity of hotels by different star-rated 

levels in different regions. Meanwhile, we set r to the number of rows 

(different regions) and k to the number of columns (different star-rated 

levels). 

 

 Regions 

S 
T 
A 
R 
- 
R 
A 
T 
I 
N 
G 

 Qingdao Suzhou Beijing ∑ 

5 Star 
6 

(17.93) 

28 

(12.69) 

10 

(13.38) 
44 

4 Star 
16 

(24.45) 

30 

(17.30) 

14 

(18.25) 
60 

≤ 3 Star 
108 

(87.62) 

34 

(62.01) 

73 

(65.37) 
215 

∑ 130 92 97 319 

Table (5.3) The distribution of star-rated levels in three regions 
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5.1.3.1 Null Hypothesis 

H0: The proportion of each different star-rated level is no 

difference in each geographical region. 

H1: The proportion of each different star-rated level is 

different in each geographical region. 

 

5.1.3.2 Statistic Test 

Since the groups in the study are independent and the 

number more than two, a statistical test for k independent 

groups (different star-rated level) is appropriate. Since the 

data is in discrete categories, the Chi-square test is 

appropriate. 

 

5.1.3.3 Significance Level 

Let α = 0.05 and N is the number of hotels which 

participated in the study = 319. 

 

5.1.3.4 Sampling distribution 

Under the null hypothesis, χ2 as computed from Table (5.3) 

is distributed approximately as χ2 with df = (r-1) (k-1). When 

H0 is true, the probability associated with the occurrence of 

values as large as or larger than an observed χ2 is tabled in 

Table C (Agresti and Finlay, 2009). 

 

5.1.3.5 Rejection region 

The region of rejection consists of all values of χ2 which are 

so large that the probability associated with their occurrence 

when H0 is true, it is less than or equal to α = 0.05. 

 

5.1.3.6 Decision 

Table (5.3) summarizes the frequency of occurrence of 

hotels by different star-rated levels within each category for 

each of the geographical regions. Table (5.3) also shows in 

italics the numbers of hotels which might be expected to 

show the quantity of hotels which are divided by different 

star-rated levels in different regions when H0 is true. I.e. the 

expected numbers of hotels which are divided by star-rated 

levels if there were really no differences in different regions 

(The expected values were determined from the marginal 

totals by the method described in Formula 5.1.). Whereas 6 

hotels are 5 star-rated hotel in region Qingdao, when H0 is 

true, we would expect (130 x 44)/319 = 17.93 hotels to be 5 

star-rated hotels in the region of Qingdao. And whereas 73 

hotels are 3 star-rated hotels and below in the region of 
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Beijing, when H0 is true, we would expect (97 x 215)/319 = 

65.37 hotels to be 3 star-rated hotels and below which is in 

the region of Beijing. The size of χ2 reflects the magnitude of 

the discrepancy between the observed and the expected 

values in each of the cells. We may compute χ
2 for the 

values in Table (5.3) by the application of Formula 5.1: 

χ2  = ∑
(𝑓0−𝑓𝑒)

2

𝑓
𝑒

        (Formula 5.1) 

χ
2 = 58.77879648 

 

We observe that for the data in Table (5.3), then 

χ
2 = 58.77879648 

df = (r-1) (k-1) = (2-1) (3-1) = 4 

Reference to Table C (Agresti and Finlay, 2009) reveals that 

such a value of χ2 is significantly below the 0.05 level. (The 

critical value for α = 0.05 and df =4 is 9.49). Therefore, our 

decision is to reject H0. 

 

We conclude that the different hotel star-rated levels have 

connection to different regions. 

 

5.2 Summary of empirics 

According to the literature review part, this thesis specified those data of 

variables that has been collected: hotel ownerships, hotel star-rated levels, 

and regions. This thesis used random selection to choose sampling by 

electronic distribution channel. Three Chi-squared tests have been done to 

prove these:  

1. There is a connection between star-rated levels and regions. 

2. There is a connection between ownerships and star-rated levels. 

3. There is a connection between ownerships and regions. 

 

The following chapters in this thesis will base on the different distribution of 

hotel ownerships and hotel star-rated levels in different regions to find out 

how the different investors change their investment behaviors to decrease 

or avoid the adverse effects of bureaucracy. 
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Ch. 06 Results 
Based on the Chi-square test, the results are presented in this chapter. 

This thesis presents three frequency distributions in Qingdao, Suzhou, and 

Beijing by collecting the data from the third-party electronic distribution 

channel. 

 

The table 6.1 shows the frequency distribution in Qingdao. The quantity of 

state-owned hotels is 55 (the share of percentage is 42.31% in the sample 

of Qingdao). To the 55 hotels, it counts 1 five-star hotel, 4 four-star hotels, 

and 50 three-star and below hotels. The quantity of domestic private hotels 

is 65 (the share of percentage is 50.00% in the sample of Qingdao). To the 

65 hotels, it counts 3 five-star hotels, 8 four-star hotels, and 54 three-star 

and below hotels. The quantity of foreign investment hotels is 10 (the share 

of percentage is 7.69% in the sample of Qingdao). To the 10 hotels, it 

counts 2 five-star hotels, 4 four-star hotels, and 4 three-star and below 

hotels. 

 

Qingdao 

 
State-owned 

Domestic 

private 

Foreign 

investment 
Total 

n % n % n % n % 

5 Star 1 0.77 3 2.31 2 1.53 6 4.61 

4 Star 4 3.08 8 6.15 4 3.08 16 12.31 

≤ 3 Star 50 38.46 54 41.54 4 3.08 108 83.08 

Total 55 42.31 65 50.00 10 7.69 130 100 

Table 6.1 The distribution of star-rated levels in three ownerships in Qingdao 

 

In the sample of Suzhou, the quantity of state-owned hotels is 25 (the 

share of percentage is 27.17% in the sample of Suzhou). To the 25 hotels, 

it counts 13 five-star hotels, 11 four-star hotels, and 1 three-star and below 

hotel. The quantity of domestic private hotels is 47 (the share of 

percentage is 51.09% in the sample of Suzhou). To the 47 hotels, it counts 

6 five-star hotels, 12 four-star hotels, and 29 three-star and below hotels. 
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The quantity of foreign investment hotels is 20 (the share of percentage is 

21.74% in the sample of Suzhou). To the 20 hotels, it counts 9 five-star 

hotels, 7 four-star hotels, and 4 three-star and below hotels. 

 

Suzhou 

 
State-owned 

Domestic 

private 

Foreign 

investment 
Total 

n % n % n % n % 

5 Star 13 14.13 6 6.52 9 9.78 28 30.43 

4 Star 11 11.95 12 13.05 7 7.61 30 32.61 

≤ 3 Star 1 1.09 29 31.52 4 4.35 34 36.96 

Total 25 27.17 47 51.09 20 21.74 92 100 

Table 6.2 The distribution of star-rated levels in three ownerships in Suzhou 

 

In the sample of Beijing, the quantity of state-owned hotels is 11 (the share 

of percentage is 11.34% in the sample of Beijing). To the 11 hotels, it 

counts 4 five-star hotels, 4 four-star hotels, 3 three-star and below hotels. 

The quantity of domestic private hotels is 63 (the share of percentage is 

64.95% in the sample of Beijing). To the 63 hotels, it counts 1 five-star hotel, 

4 four-star hotels, and 58 three-star and below hotels. The quantity of 

foreign investment hotels is 23 (the share of percentage is 23.71% in the 

sample of Beijing). To the 23 hotels, it counts 5 five-star hotels, 6 four-star 

hotels, and 12 three-star and below hotels. 

 

Beijing 

 
State-owned 

Domestic 

private 

Foreign 

investment 
Total 

n % n % n % n % 

5 Star 4 4.12 1 1.04 5 5.15 10 10.31 

4 Star 4 4.12 4 4.12 6 6.19 14 14.43 

≤ 3 Star 3 3.10 58 59.79 12 12.37 73 75.26 

Total 11 11.34 63 64.95 23 23.71 97 100 

Table 6.3 The distribution of star-rated levels in three ownerships in Beijing 
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Ch. 07 Analysis 

Based on the results this thesis would argue the hypothesis and solutions. 

Data for the different variables is presented in table 7.1. It includes mean 

and standard deviation. In Suzhou, the mean of hotel star-rated levels is 

higher than the mean of star-rated levels in other cities, and the mean of 

hotel star-rated levels is more similar in Beijing and Qingdao. In Beijing and 

Suzhou, the investment preference of state-owned hotels is the high 

star-rated level hotels. The mean of state-owned hotels in Qingdao is 2.65; 

it shows that Qingdao has a big amount of low star-rated level hotels with 

high adverse effects of the bureaucracy. 

 

 
Qingdao Suzhou Beijing 

Mean Std Dev Mean Std Dev Mean Std Dev 

Total 

star-rated 
2.83 0.846 3.84 0.975 2.84 1.028 

Star-rated by ownerships 

State-owned 2.65 0.751 4.48 0.586 4.09 0.831 

Domestic 

private 
2.85 0.833 3.32 0.935 2.46 0.691 

Foreign 

investment 
3.70 0.949 4.25 0.786 3.26 1.251 

Table 7.1 The mean and standard deviation of hotel star-rated levels by 

different ownerships in different regions. 

 

 

 

 

 

 

 

Figure 7.1 The probability that there will be no differences between regions 

and ownerships 

 

 

 

0 

0.001 

χ
2= 31.9867 18.47 
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Hypothesis 1 has been tested in the Chi-square test chapter, and the 

Chi-square distribution value is the same as it shown in figure 7.1. In the 

test, the χ
2 = 31.9867, is much bigger than the significant level when we 

assume the significant level = 0.1%. It shows that there is very strong 

correlation between regions and different hotel ownerships, in the different 

regions there are different adverse effects of the bureaucracy, and the 

distribution of state-owned hotels is different. 

 

 
Figure 7.2 The percentage of state-owned hotels in three regions 

 

 

Figure 7.3 The distribution of state-owned hotels in three regions 

 

Hypothesis 2 and hypothesis 3 can be solved by the figure 7.2 and figure 

7.3. In Beijing, there are a lot of state-owned hotels already transformed 

into the domestic private hotels and other kinds of ownerships hotels, and 

they only kept a few high star-rated level hotels. In Suzhou, the 

state-owned hotels already transformed the low star-rated level hotels into 

42
% 

58
% 

In Qingdao 

State-owned hotel

Other ownerships'
hotel

27
% 

73
% 

In Suzhou 

State-owned hotel

Other ownerships'
hotel

11
% 

89
% 

In Beijing 

State-owned hotel

Other ownerships'
hotel

1 

13 

4 4 

11 

4 

50 

1 3 

Qingdao Suzhou Beijing

5-Star Hotel 4-Star Hotel 3-Star and Below Hotel
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the domestic private hotels and other kinds of ownerships hotels, and they 

kept the most of the high star-rated level hotels. In Qingdao, the 

state-owned hotels still has a lot of the low star-rated level hotels. 

According to Mak (2008) and Hsu, Liu and Huang (2012), they had found 

out that the state-owned hotels can get more profit by transforming into the 

domestic private hotels. The domestic private hotels can get more profit by 

combining with foreign investors. Because of that, this thesis can prove that 

Qingdao has a larger proportion of state-owned hotels and it is more 

seriously affected by the bureaucracy. According to figure 7.3, it presents 

the different investment preferences (star-rated levels) by different 

ownerships in different regions. If Qingdao wants to decrease or avoid the 

adverse effects of the bureaucracy then the low star-rated level 

state-owned hotels should transform into the domestic private hotels and 

other ownership hotels. Suzhou can transform the appropriate high 

star-rated level state-owned hotels into the domestic private hotels and 

other ownership hotels, and only keeps some high profit level hotels. The 

low star-rated level domestic private hotels can combine with the foreign 

investors to solve the problem with capital chains. The foreign investors 

should not only invest in the high star-rated level hotels, but also can invest 

in the chain brand hotels. 

 

Validity 

The analysis of this thesis was based on the data collection. The data was 

collected by the systematic randomly sampling in a third-party electronic 

distribution channel which is the frequently used website in China. The 

systematic randomly sampling can decrease the margin of error in the data 

collection process. 

 

Reliability 

For the solution, this thesis suggested can be used in real life. The 



 

32 
 

enterprise transformation and alliance group are widely used by many 

companies. The government will change the policy of command and 

control, so that it can be implemented in the Chinese hotel market. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

33 
 

Ch. 08 Synthesis 
This chapter describes the contributions, the microeconomic view 

suggestions, and macroeconomic view suggestions. 

This thesis makes three contributions: 

1. It debates how to decrease or avoid the adverse effects of 

bureaucracy in Chinese hotel industry by changing the different 

ownerships’ investment behaviors. It is good for the Chinese 

hotel industry development. 

2. It provides the market distribution of hotel ownerships and 

star-rated levels in three regions (Qingdao Beijing and Suzhou) 

to make the further research about the hotel industry. 

3. It shows that the different regions have different adverse effects 

of bureaucracy. The second-tier cities and third-tier cities are 

more affected by bureaucracy. The Investors in those cities can 

increase their profit level by changing the investment behaviors. 

 

This thesis already tested that the ownerships, star-rated levels, and 

regions have connections between each other. The solutions of adverse 

effects from bureaucracy can be solved in two ways: microeconomic view 

and macroeconomic view. 

 

From the microeconomic view, this thesis suggested that: 

1. The state-owned hotels should transform into other ownerships’ 

hotels to increase the profit level. 

2. The domestic private hotels can combine with the foreign 

investors to solve the problem with the capital chain. 

3. The foreign investment hotels can combine with the domestic 

private investors to avoid the problem with policies, and they 

also can change their focus to brand chain hotels. 

 

From the macroeconomic view, this thesis suggested that: 

1. The Chinese government should give a quota of the hotel 

quantity in every place. 

2. The Chinese government should decrease their participative 

behaviors in the hotel market by changing the hotel ownerships; 

rent the operation to other ownerships, and the auction behavior. 

The Chinese government should focus on command and control 

of the hotel market. 
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Ch. 09 Conclusions 
This chapter is a summary chapter for this thesis. 

At the beginning of this thesis, the problems were presented: different 

adverse effects of bureaucracy in different regions, the adverse effects of 

bureaucracy to different ownerships. According to the literature review, this 

thesis found out the following variables to research: hotel ownerships, hotel 

star-rated levels, and different regions. 

 

This thesis collected the data from the third-party electronic distribution 

channel which is called Ctrip. This thesis had used systematic randomly 

sampling to collect data from Qingdao, Suzhou, and Beijing. 

 

The Chi-square test was used to test the correlation of the different hotel 

ownerships, the hotel star-rated levels, and the different regions. This 

thesis found out that Qingdao has a big amount of low star-rated level 

hotels with high adverse effects of the bureaucracy. The adverse effects of 

bureaucracy in Suzhou are not as serious as those in Qingdao, but they 

can be improved. This thesis suggests that: the state-owned hotels should 

transform into other ownerships’ hotels to increase the profit level. The 

domestic private hotels can combine with the foreign investors to solve the 

problem with the capital chain. The foreign investment hotels can combine 

with the domestic private investors to avoid the problem with policies, and 

they also can change their focus to brand chain hotels. The Chinese 

government should give quota of the hotel quantity in every place. The 

Chinese government should decrease their participative behaviors in the 

hotel market. 

 

Future research 

Suggestions for future research are to continue focusing on hotel 

ownerships, star-rated levels, and regions. It could be interesting to find out 
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other solutions to avoid or decrease the adverse effects from the 

bureaucracy and do further research about Chinese bureaucracy in other 

subjects, such as urban planning, economic sociology, and finance etc. 
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Appendix 
List of hotels in QingDao 
No. Hotel Names Star-rating Ownerships 

001 Regent Hotel 5 Foreign Investment 

002 Haitian Hotel 5 Domestic Private 

003 Shangri-la Hotel 5 Foreign Investment 

004 Seaview Hotel 5 State-owned 

005 

Huiquan Dynasty 

Hotel 5 Domestic Private 

006 Kylin Hotel 5 Domestic Private 

007 Dongfang Hotel 4 Foreign Investment 

008 Equatorial Hotel 4 Foreign Investment 

009 Haiqing Hotel 4 State-owned 

010 
Oceanwide Elite 
Hotel 4 Domestic Private 

011 Huanghai Hotel 4 State-owned 

012 New Century Hotel 4 Domestic Private 

013 Haidu Hotel 4 Domestic Private 

014 Sophia Hotel 4 Domestic Private 

015 Debao Garden Hotel 4 State-owned 

016 Fusheng Hotel 4 Domestic Private 

017 

Great Tang Harvest 

Hotel 4 Domestic Private 

018 Beihai Hotel 4 State-owned 

019 Hongri Hotel 4 Domestic Private 

020 Sanfod Hotel 4 Foreign Investment 

021 Huayang Hotel 4 Domestic Private 

022 

Grand Mercure 

Qingdao Airport 

Hotel 4 Foreign Investment 

023 

Overseas Chinese 

International Hotel 3 State-owned 

024 Julin Garden Hotel 3 State-owned 

025 Gongmao Hotel 3 State-owned 

026 Litian Hotel 3 State-owned 

027 Jianyin Hotel 3 State-owned 

028 Pingdu Hotel 3 Domestic Private 

029 

Eastern Light 

International Hotel 3 Foreign Investment 

030 Huanhai Gloria Inn 3 Foreign Investment 

031 Ocean Hotel 3 State-owned 

032 Yahai Hotel 3 State-owned 

033 Guoxin Hotel 3 State-owned 

034 Hailin Hotel 3 State-owned 

035 

Qinchang Dasha 

Hotel 3 Domestic Private 

036 Yulong Hotel 3 Domestic Private 

037 Weiyena Hotel 3 State-owned 

038 Sunny World Hotel 3 Domestic Private 

039 

Guangyuan 

Fachengyang Hotel 3 Domestic Private 

040 

Red Crowned Crane 

Hotel 3 Domestic Private 

041 

Jiaonan International 

Tourist Hotel 3 State-owned 

042 

Dongfang Jiujiu 

Hong Great Hotel 3 Domestic Private 

043 

Huaou Mingzhu 

Hotel 3 State-owned 

044 Zhiyuanlou Hotel 3 State-owned 

045 Changshui Hotel 3 Domestic Private 

046 Grand Pacific Hotel 3 Domestic Private 

047 Xueyuan Hotel 3 State-owned 

048 Easten Air Hotel 3 State-owned 

049 

Jiaonan New Taihua 

Hotel 3 Domestic Private 

050 Jieshen Hotel 3 Domestic Private 

051 

Jimo Hot Spring 

Village 3 State-owned 

052 

Qingdao Garden 

Hotel 3 State-owned 

053 

Jimo Jinqiyulin Hot 

Spring Hotel 3 Foreign Investment 

054 Bohaiwan Hotel 3 Domestic Private 

055 Fuxin Hotel 3 State-owned 

056 Haier Country Villa 3 Domestic Private 

057 

Haier International 

Training Center 3 Domestic Private 

058 

52 Square Meter 

Apartment Hotel 3 State-owned 

059 Huiquanwan Hotel 3 Domestic Private 

060 Qingdao Hotel 3 Domestic Private 

061 

Qingdao Huangjia 

Hotel 3 Domestic Private 

062 Porihwa Hotel 3 Domestic Private 

063 
Qingdao Huaneng 
Hotel 3 State-owned 

064 

Qingdao Dikuang 

Hotel 3 State-owned 

065 

Qingdao Xing'an 

Hotel 3 State-owned 

066 

Qingdao Haobang 

Holiday 3 Domestic Private 

067 

Qingdao ETDZ 

Guest House 3 State-owned 

068 
Highschool Xianglan 
Hotel 3 Domestic Private 

069 Huoguo Hotel 3 State-owned 

070 Wudazhou Hotel 3 Domestic Private 

071 Qianshao Hotel 3 Domestic Private 

072 
Qingdao Hongyun 
Hotel 3 Domestic Private 

073 

Golden Seacoast 

Hotel 3 Domestic Private 

074 

Hanyuan Century 

Hotel 3 Domestic Private 

075 Detai Hotel 3 Domestic Private 

076 Qihai Hotel 3 State-owned 

077 Fengze Hotel 3 Domestic Private 

078 Lilac Hotel 3 Domestic Private 

079 

Meteorological 

Holiday Resort 3 State-owned 

080 

Sea Shore Garden 

Hotel 3 State-owned 

081 

Haixiang Business 

Hotel 3 Domestic Private 

082 Donghai Hotel 3 Domestic Private 

083 Zhongfang Hotel 3 Domestic Private 

084 Railway Dasha Hotel 2 State-owned 

085 North Hotel 2 State-owned 

086 Hongyu Hotel 2 State-owned 

087 Lidinghao Hotel 2 State-owned 

088 Sifang Hotel 2 Domestic Private 

089 Yenom Hotel 2 Foreign Investment 

090 Sunshine Hotel 2 State-owned 

091 Weekly Hotel 2 State-owned 

092 Qinhai Hotel 2 State-owned 

093 

Pingdu Supply & 

Sale Hotel 2 State-owned 

094 

Jiaozhou Diyuan 

Hotel 2 Domestic Private 

095 Jinzhongtai Hotel 2 Domestic Private 

096 Tai Wah Guest Hotel 2 Domestic Private 

097 

Civics Education 

Training Center 2 State-owned 
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098 Xiandairen Hotel 2 State-owned 

099 Shuangxing Hotel 2 State-owned 

100 Jiaoshizhijia Hotel 2 State-owned 

101 Lantian Hotel 2 Domestic Private 

102 Haidu Hotel 2 Domestic Private 

103 Huandao Hotel 2 Domestic Private 

104 Hualu Hotel 2 State-owned 

048 Easten Air Hotel 3 State-owned 

049 

Jiaonan New Taihua 

Hotel 3 Domestic Private 

050 Jieshen Hotel 3 Domestic Private 

051 

Jimo Hot Spring 

Village 3 State-owned 

052 
Qingdao Garden 
Hotel 3 State-owned 

105 Tianqiao Hotel 2 Domestic Private 

106 
Nakatani Business 
Hotel 2 State-owned 

107 

Jiaozhou Quanzhou 

Hotel 2 Domestic Private 

108 Xinshiji Hotel 2 State-owned 

109 Deyuantai Hotel 2 State-owned 

110 Hongyu Hotel 2 State-owned 

111 Huashanglidu Hotel 2 Domestic Private 

112 Yihefu Hotel 2 Domestic Private 

113 Ziluolan Hotel 2 Domestic Private 

114 Yuyuan Hotel 2 Domestic Private 

115 Kunpeng Hotel 2 Domestic Private 

116 Jingshan Hotel 2 State-owned 

117 Jiaotong Hotel 2 State-owned 

118 

Qingdao Jiahe 

Qingnian Hotel 2 Domestic Private 

119 Yandu Hotel 2 Domestic Private 

120 Taidong Hotel 2 Domestic Private 

121 

Gold Lampstand 

Garden Holiday 

Hotel 2 Domestic Private 

122 Binhaijiari Hotel 2 Domestic Private 

123 Laotianqiao Hotel 2 Domestic Private 

124 Shenghuo Lin Hotel 2 Domestic Private 

125 Yihe Hotel 2 Domestic Private 

126 Tielu Jinhai Hotel 2 State-owned 

127 Shuangsheng Hotel 2 State-owned 

128 

Laoshan Guest 

House 1 State-owned 

129 

Jiaozhou Lianyi 

Hotel 1 State-owned 

130 

Louwailou Changxin 

Hotel 1 Domestic Private 

105 Tianqiao Hotel 2 Domestic Private 

106 

Nakatani Business 

Hotel 2 State-owned 

107 

Jiaozhou Quanzhou 

Hotel 2 Domestic Private 

108 Xinshiji Hotel 2 State-owned 

109 Deyuantai Hotel 2 State-owned 

110 Hongyu Hotel 2 State-owned 

111 Huashanglidu Hotel 2 Domestic Private 

112 Yihefu Hotel 2 Domestic Private 

113 Ziluolan Hotel 2 Domestic Private 

114 Yuyuan Hotel 2 Domestic Private 

115 Kunpeng Hotel 2 Domestic Private 

116 Jingshan Hotel 2 State-owned 

117 Jiaotong Hotel 2 State-owned 

118 
Qingdao Jiahe 
Qingnian Hotel 2 Domestic Private 

119 Yandu Hotel 2 Domestic Private 

120 Taidong Hotel 2 Domestic Private 

121 

Gold Lampstand 

Garden Holiday 

Hotel 2 Domestic Private 

122 Binhaijiari Hotel 2 Domestic Private 

123 Laotianqiao Hotel 2 Domestic Private 

124 Shenghuo Lin Hotel 2 Domestic Private 

125 Yihe Hotel 2 Domestic Private 

126 Tielu Jinhai Hotel 2 State-owned 

127 Shuangsheng Hotel 2 State-owned 

128 

Laoshan Guest 

House 1 State-owned 

129 

Jiaozhou Lianyi 

Hotel 1 State-owned 

130 

Louwailou Changxin 

Hotel 1 Domestic Private 

 

List of hotels in Suzhou 
No. Hotel Names Star-rating Ownerships 

01 

Scholars Hotel 

Suzhou Pingjiang Fu 5 State-Owned 

02 

Regalia Resort & 

Spa 5 State-Owned 

03 Dongshan Hotel 5 State-Owned 

04 

Chunshenhu Resort 

Hotel Suzhou 5 State-Owned 

05 The Shilla Suzhou 5 State-Owned 

06 

Palace Lan Resort & 
Spa  

YangCheng Lake 

Suzhou 5 State-Owned 

07 Qingshan Hotel 5 State-Owned 

08 

Worldhotel Grand 

Dushulake Suzhou  5 State-Owned 

09 Nikko Hotel 5 State-Owned 

10 Noble Resort 5 State-Owned 

11 

Jinling Guanyuan 

International Hotel 5 State-Owned 

12 Allsun Hotel 5 State-Owned 

13 

Fairmont Yangcheng 

Lake Hotel 5 State-Owned 

14 

Howard Johnson 

Wuzhong Business 5 Foreign Investment 

15 
Crowne Plaza 
Suzhou 5 Foreign Investment 

16 

Suzhou Marriott 

Hotel 5 Foreign Investment 

17 

Ramada Suzhou 

Luzhi 5 Foreign Investment 

18 

InterContinental 

Suzhou 5 Foreign Investment 

19 

Renaissance Suzhou 

Hotel 5 Foreign Investment 

20 
Youngor Leidisen 
Hotel 5 Foreign Investment 

21 

Tonino Lamborghini  

Boutique Hotel 

Suzhou 5 Foreign Investment 

22 

Hovle Mansion Club 

& Hotel 5 Domestic Private 

23 Taihu Golf Hotel 5 Domestic Private 

24 

Wealthy All Suite 

Hotel Suzhou 5 Domestic Private 

25 Domestic Pravite 5 Domestic Private 

26 

New City Garden 

Hotel 5 Domestic Private 

27 Pan Pacific Suzhou 5 Domestic Private 

28 

Shangri-La Hotel, 

Suzhou 5 Foreign Investment 

29 Suzhou Garden View 4 Domestic Private 
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30 Castle Hotel 4 State-Owned 

31 

Scholars Hotel SIP 

Suzhou 4 State-Owned 

32 Scholars Hotel SND 4 State-Owned 

33 

Scholars Shushan 

Hot Springs Resort 4 State-Owned 

34 

Suzhou Regalia 

Serviced Residence 4 State-Owned 

35 

Taihu Jingyuan 

Hotel 4 State-Owned 

36 

Gloria Plaza Hotel 

Suzhou 4 State-Owned 

37 

Youngor Central 

Hotel 4 State-Owned 

38 

Suzhou Huijin Lotus 

Hotel 4 Domestic Private 

39 

Suzhou Yangcheng 

Island Hotel 4 State-Owned 

40 Zaishuiyifang Hotel 4 State-Owned 

41 

Yishe Hotspring 

Hotel Suzhou 4 State-Owned 

42 

Howard Johnson All 

Suites Hotel Suzhou 4 Foreign Investment 

43 Days Hotel Suzhou 4 Foreign Investment 

44 

Holiday Inn Jasmine 

Suzhou 4 Foreign Investment 

45 
Holiday Inn Youlian 
Suzhou 4 Foreign Investment 

46 

Mercure Suzhou 

Park Hotel & Suites 4 Foreign Investment 

47 

Four Points By 

Sheraton Suzhou 4 Foreign Investment 

48 

Courtyard By 

Marriott Suzhou 4 Foreign Investment 

49 

Suisse Place 

Ligongdi Suzhou 4 Domestic Private 

50 Garden Hotel 4 Domestic Private 

51 Guanyun Hotel 4 Domestic Private 

52 Lexiang Hotel 4 Domestic Private 

53 

Leview Seasons 

Suits 4 Domestic Private 

54 
Boutix Hotel Suzhou 
Amusement  4 Domestic Private 

55 Plaza Hotel 4 Domestic Private 

56 Gusu Hotel 4 Domestic Private 

57 Xiangxuehai Hotel 4 Domestic Private 

58 
Jinlong Hotel 
Suzhou 4 Domestic Private 

59 

Holiday Inn Express 

Suzhou  3 Foreign Investment 

60 Ibis SIP Centre Hotel 3 Foreign Investment 

61 

IBIS Style Suzhou 

Amusement Hotel 3 Foreign Investment 

62 

Scholars Inn 

Guanqian 3 Domestic Private 

63 

Zhongtian Grand 

Business Hotel 3 Domestic Private 

64 

MBA Hotel 

Apartment  3 Domestic Private 

65 
Zhonghui Zhiyuan 
Hotel 3 State-Owned 

66 View Boutique Hotel  3 Domestic Private 

67 

Ibis Suzhou Hi-Tech 

Xuguan 3 Foreign Investment 

68 

SuZhou HaiBin 

Boutique Hotel 3 Domestic Private 

69 

New King Lion 

Mansion Hotel 3 Domestic Private 

70 

suZhou HaiBin 

Boutique Hotel 3 Domestic Private 

71 Riverside Hotel 3 Domestic Private 

72 Yuyi Hotel 3 Domestic Private 

73 Aishangjia Hotel 3 Domestic Private 

74 

Langshi Holiday 

Hotel 3 Domestic Private 

75 Tianhou Hotel 3 Domestic Private 

76 

Hanxin Xuanmiao 

Business Hotel 3 Domestic Private 

77 

Suzhou Shuitiantang 

Hotel 3 Domestic Private 

78 

Starway Hotel 

Guanqian pedestrian 

street Golden 
Dynasty Suzhou 3 Domestic Private 

79 

Suzhou Joy Holiday 

Hotel 3 Domestic Private 

80 Jinqiao Hotel 3 Domestic Private 

81 

Royal Garden inn 

Suzhou 3 Domestic Private 

82 Higher Hotel 3 Domestic Private 

83 Suzhou Baoli Hotel 3 Domestic Private 

84 Taoran Ju Hotel 2 Domestic Private 

85 

Hanting Haiyou Inn 

(Suzhou Sports 

Center) 2 Domestic Private 

86 Guoxiangyuan Hotel 2 Domestic Private 

87 

Suzhou Rongcheng 

Hotel 2 Domestic Private 

88 

Suzhou Guilinyuan 

Hotel 2 Domestic Private 

89 My Hotel (Shiquan) 2 Domestic Private 

90 Deyuege Hotel 2 Domestic Private 

91 
Suzhou City 
Business Hotel 2 Domestic Private 

92 Xingkong Inn 2 Domestic Private 

88 

Suzhou Guilinyuan 

Hotel 2 Domestic Private 

89 My Hotel (Shiquan) 2 Domestic Private 

 

List of hotels in Beijing 
No. Hotel Names Star-rating Ownerships 

01 

The westin Beijing 

Financial Street Hotel 5 State-owned 

02 
Beijing Tang Yun 
Conference Resort 5 State-owned 

03 

Grand Metropark 

Yuantong 

Hotel Beijing 5 State-owned 

04 

Beijing Frendship Hotel 

Grand Building 5 State-owned 

05 Friendship Hotel 4 State-owned 

06 Century Huatian Hotel 4 State-owned 

07 Beijing Minzu Hotel 4 State-owned 

08 Beijing Hepingli Hotel 3 State-owned 

09 Hilton Beijing 5 

Foreign 

Investment 

10 Park Hyatt Beijing 5 

Foreign 

Investment 

11 Grand Hyatt Beijing 5 
Foreign 
Investment 

12 

Crowne Plaza Beijing 

International Airport Hotel 5 

Foreign 

Investment 

13 Beijing Shangri-La Hotel 5 

Foreign 

Investment 

14 

Howard Johnson Paragon 

Hotel 4 

Foreign 

Investment 

15 

Mercure Beijing 

Downtown 4 

Foreign 

Investment 

16 Novotel Beijing Xinqiao 4 
Foreign 
Investment 
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17 

Holiday Inn Beijing 

Focus Square 4 

Foreign 

Investment 

18 Aloft Beijing, Haidian 4 

Foreign 

Investment 

19 Traders Hotel Beijing 4 State-owned 

20 

Days inn Business Place 

Yinfeng Beijing 4 

Foreign 

Investment 

21 

Hotel Ibis Beijing 

Sanyuan 3 

Foreign 

Investment 

22 
Days Inn Forbidden 
City Beijing 3 

Foreign 
Investment 

23 Zhaolong Hotel 5 Domestic Private 

24 Feitian Hotel Beijing 4 Domestic Private 

25 

Beijing Golden Sun 

Commercial Hotel 4 Domestic Private 

26 

Beijing Xizhao Temple 

Hotel 4 Domestic Private 

27 

Beijing Spring Valley 

Hotel 4 Domestic Private 

28 Hepingli Hotel 3 Domestic Private 

29 Airport Tianyuan Hotel 3 Domestic Private 

30 Beijing Tianlong Hotel 3 Domestic Private 

31 Crystal Orange Hotel 3 Domestic Private 

32 Yong'an Hotel 3 State-owned 

33 Fuhao Hotel 3 Domestic Private 

34 

Starway Jingshui 

Hotel Beijing 3 Domestic Private 

35 

Beijing Sentury 

Apartment Hotel 3 Domestic Private 

36 Shagang Hotel Beijing 3 State-owned 

37 

Redwall jingshan Garden 

Hotel 3 Domestic Private 

38 Qingyunge Hostel 3 Domestic Private 

39 

Starway Hotel Wancheng 

Qianmen Beijing 3 Domestic Private 

40 

Soluxe Courtyard Hotel 

Beijing 3 Domestic Private 

41 
COTO Modern Hotel 
(Beijing Hepingli) 3 Domestic Private 

42 

Beijing Shanshui 

Trends-Liuli Bridge 3 Domestic Private 

43 

Beijing Double Happiness 

Courtyard Hotel 3 Domestic Private 

44 Hong Run Hotel 3 Domestic Private 

45 Shang Yuan Hotel 3 Domestic Private 

46 

Yongxing Garden 

Business Hotel 3 Domestic Private 

47 Ron Yard Hotel 3 Domestic Private 

48 

Beijing Phoenix Tree 

Hotel 2 Domestic Private 

49 Kungang Express Hotel 2 Domestic Private 

50 

Piao Home Inn 

(Daguanyuan) 2 Domestic Private 

51 

Piao Home Inn  

(Beijing West Railway 

Station) 2 Domestic Private 

52 Botai Hotel Beijing 2 Domestic Private 

53 Lemeng Hotel 2 Domestic Private 

54 Beijing Huihaihang Hotel 2 Domestic Private 

55 Citytel Inn 2 Domestic Private 

56 Aoxiangge Hotel 2 Domestic Private 

57 Beijing Furun Hotel 2 Domestic Private 

58 
COTO Modern Hotel 
(Beijing Qianmen) 2 Domestic Private 

59 Yilan Hotel 2 Domestic Private 

60 
Hanting Express 
(Beijing Chongwenmen) 2 Domestic Private 

61 

Hanting Express 

(Beijing Dajiating) 2 Domestic Private 

62 Hanting Express 2 Domestic Private 

(Beijing Tiantannanmen) 

63 

Hanting Express 

(Beijing Guomao) 2 Domestic Private 

64 Lianjie Hotel 2 Domestic Private 

65 

B&B Inn (Beijing 

Baishiqiao) 2 Domestic Private 

66 Huton Crossroad Inn 2 Domestic Private 

67 Tangfu Hotel 2 Domestic Private 

68 Dongsi Hotel 2 Domestic Private 

69 

Home Inn (Suzhou 

Bridge) 2 Domestic Private 

70 

Home Inn (Beijing 

Huamao) 2 Domestic Private 

71 Home Inn (Zuojiazhuang) 2 Domestic Private 

72 Haiyou Hotel 2 Domestic Private 

73 

Traveler Inn Express 

(Xibianmen) 2 Domestic Private 

74 

365 Inn-Beijing 

(Hepingxijie) 2 Domestic Private 

75 Aihua Hotel 2 Domestic Private 

76 Beijing Perfect Inn 2 Domestic Private 

77 Beijing Chunheyuan Hotel 2 Domestic Private 

78 Citycourt Hotel 2 Domestic Private 

79 Dong Yu Sheng Hotel 2 Domestic Private 

80 Di Hang Business Hotel 2 Domestic Private 

81 Chu Yuan Inn 2 Domestic Private 

82 Beijing Fenghao Hotel 2 Domestic Private 

83 

Beijing Fushan Youth 

Hostel 2 Domestic Private 

84 

Beijing Templeside 

Deluxe Hutong House 

Hotel 2 Domestic Private 

85 
Beijing Fangyuansiji 
Hotel 2 Domestic Private 

86 

Beijing Fuyoujie Street 

Hotel 2 Domestic Private 

87 

Gong Mei Blue Peacock 

Business Hotel 2 Domestic Private 

88 7 Days Inn Daguanyuan 2 

Foreign 

Investment 

89 

7 Days Inn Qinghua 

University 2 

Foreign 

Investment 

90 
7 Days Inn Guanzhuang 
station 2 

Foreign 
Investment 

91 7 Days Inn Guangqumen 2 

Foreign 

Investment 

92 

7 Days Inn Temple of 

Heaven 2 

Foreign 

Investment 

93 

Super 8 Beijing 

Guozhang Hepingli 2 

Foreign 

Investment 

94 

Super 8 hotle 

(beijing guanzhuang) 2 

Foreign 

Investment 

95 
Super 8 Hotel Beijing 
Yinma 2 

Foreign 
Investment 

96 Orange Hotel (Wukesong) 2 

Foreign 

Investment 

97 Pod inn 2 

Foreign 

Investment 

 

 

 

 


